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Repression is nothing new to 
the underground press, but 
recent developments seem ever 
more ominous than usual. In 
October of 1970, a man called 
UP.S. in NY and asked for an 
appointment. It was made. This 
man claimed to work for the 
government and said he had 
information that the government 
had decided that the 
underground press was the main 
network causing all the trouble 
and that they had decided to 
wipe it out, and UPS. in 
particular, both by external 
attack and by internal vendetta. 

A few days later, Spiro 


gated the Quicksilver 


a diagram of how to make a 
bomb. He has attacked the 
underground press in several 
cases. Several articles have 
appeared in the national press 
linking the dope traffic to the 


`- underground press, as though we 


created it. 

Larry leamer, a writer and 
researcher studying the 
underground press on a grant 
from the 20th Century Fund, 
told of how shortly after he 
began his study, a man came up 
to the Fund claiming to be a 
reporter doing a story on the 
Fund. Soon his questions began 


to dwell exclusively on the study 


Leamer was doing, a relatively 
insignificant aspect of the 
Fund’s activities. After he left, 
they tried to check him out with 
the paper he said he was from on 
the West Coast. There was no 
such paper. 

There is now a right-wing 
newsletter which consists , of 
analysis of the content of the 
underground press. 

Not long ago, the UPS. 
offices were visited by a guy 
who was asking all kinds of 
wrong questions. Other people 
have reported the same 
experience. These cats give off 
agent vibes. L.N.S. and other 
papers have numerous additional 
horror stories. 

Yesterday (Oct 19), Concert 
Hall in Philadelphia was visited 
for the fourth or fifth time by 
the F.B.I. This time they were 
seeking information concerning 


the whereabouts of Bernadine © 


Dohrn, Weatherwoman. They 
claimed that she had been 
working for Concert Hall, and 
had worked with the Winter’s 
End festival, both when it was 
under the control of Concert 
Hall and af&es, it was taken over 
by the people? including myself. 
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In the past, they have sought 
information on the whereabouts 
of Pun Plamondon, whom they 
seemed to think was getting 
money from Concert Hall and 
whom Concert Hall had bailed 
out for $3000. Before that, they 
investigated Concert Hall’s 
printer after CH printed Abbie 
Hoffman’s Woodstock Nation. 

The F.B.I. will never be able 
to prove that money is being 
channeled to underground 
revolutionaries through Concert 


of efiectively selling ads 


government. So far, Concert Hall 
has told the F.B.I. to get fucked. 

An extremely ominous report 
has come in from Denver's 
Chinook UPS nespaper relating 
how the U.S. government is 
financing a competing 
underground paper there. This 
paper is financed thru the 
Federal Model Cities program 
which exists in almost every 
city. You could be next. 

Allen Ginsberg recently took 
the case of repression of 
freedom of the press, 
particularly the underground 
press, before the United Nations. 
Meanwhile, the Congress 
rejected the findings of the 
President’s Commission on 
Obscenity and Pornography, 
which was a total shuck from 
the beginning anyway. Which is 
why we did our demonstration 
and pie thing on them some time 
ago. 
We must hang together, or 
surely we will hang separately. 
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ULLETIN 


Logos in Montreal has been 
busted by the police for 
blasphemy. This has caused 
them to cease publication, and 
several staff members had to 
leave the country. The offending 
piece was a drawing showing 
Christ being fucked by Trudeau, 
we think. 
The Southern region UPS 
meeting held in Jackson, 
Mississippi was wel] attended 
CONT: OW, PG, 


underground pre las Warten 
its own press. It’s a dream that 
goes back years. A web press is 
the kind of press that nearly all 
underground papers are pringed 
with. Web means the press is fed 
paper off a large roll similar to a 
roll of toilet paper. Other presses 
are “sheet-fed’’, which means 
they are fed from a stack, like 
Kleenex. 

The advantages of a web press 
are speed (12,000 newspapers 
per hour), convenience 
(everything done in one 
operation; no jogging, trimming, 
collating, folding), and price 
(cheap paper, cheap plates, low 
labor cost). The disadvantage is 
that the press is very expensive, 
very big, and requires that you 
really know what you're doing. 
At the speed it runs, you can 
waste a fortune in paper if you 
make a mistake. Further, you 
have to buy paper in ton 
quantities when it comes on a 
roll. 

The size of a web press is 
awesome—around eight feet 
high, 40 feet long, and about 
40,000 pounds and up. But it’s 
basically the same as a small 
press and there are people 
around who know how to run 
one, including myself. 

Some people say we should 
get our own web press because 
when repression comes we won't 
be able to print on someone 
else’s press. A usable used press 
costs at least $50,000. At one 
point we lined up a deal for a 4 
unit true-tabloid, Polygraph with 
folder, two-knife trimmer, a 
quarter-fold attachment for 
$5000 cash. We decided against 
it because we felt invest even 
that bargain amount was too 
great a risk. If somebody else’s 
press gets busted or bombed, it 
doesn’t cost us anything. We just 
find a new printer. 
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Hall for the simple reason that it | 
is a total fabrication created for 
the explicit purpose of driving 
Concert Hall out of the business 
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ot of money. And if the police 
bust, it i certam they would 
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started, minus all the bread. - * 


The recent bust of Pyramid 
Press in Brooklyn is a chilling 
example. Pyramid was primarily 
a pornography printer, but had 
printed a few underground 


papers. They were busted in 


early October. Most 
pornography busts are 
gentlemanly affairs where the 
police call up and ask you to 
come down and be booked. 
They are usually done around 
election time, and no one in the 
husiness takes them seriously. 


`” Pyramid’s entire staff was put | 


up against the wall and arrested. 
The entire contents of their 
plant and warehouse were 
removed and impounded, 
including the web presses. This 
required a crane. Like the 
Federal charges against Nola 
Express, this made a „new 
benchmark. in repression of 


_ freedom of the press. 


However, there are situations 
where a web press is feasible: 1) 
In a situation where existing 
printers refuse to print, but the 
low and, cautious level of 
repression precludes a likelihood 
of a pig rip-off of the press; 2) 
Low level of repression, printers 
willing to print, but economic 
and/or production advantage to 
having our own press, such as 
having a daily or having many 
papers concentrated in one area, 
like New York or San Francisco 
or London. (A daily newspaper 
is not impossible, and next issue 
we'll print a complete plan for 
starting one); 3) An armed 
enclave (Harlem, Berkeley, East 
Village, Ann Arbor, Milwaukee, 
Madison) unlikely to be attacked 
despite heavy repression. None: 
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put mignt be in the future. 
However. watch out for those 


1000 ib delayed ius ark 


underground papers in thé sáme 
area. This was necessitated 
because no one in the area 


would print it, and the huge run 


of the Freep (circa 100,000) 


- ruled out trucking. 


We are now trying to set up 
one on the east coast, and then 
utilize the leverage and trained 
people from that one to then set 
one up in other areas, like 
Chicago, Atlanta, San Francisco, 


Canąda, and Europe, for 


example. If you have any ideas, 
information, or questions, write 


Bob Deitz . 

c/o UPS 

Box 26, Village Sta. 
New York, NY 10014 


‘Incidentally, UPS used to 


keep a list of willing printers 


around the country. We have 


ceased to do this because 1) they 


changed too rapidly and we — 


didn’t want to accidentally 


recommend somebody who had 
since proved to be a burn artist; 
and 2) it seemed too much of a 
temptation to the pigs—we were 
afraid they would cop the list 
and rip-off the printers. Your 
best bet for finding a printer is 
other undergroud papers in your 
area. Make sure you get 
up-to-date information, as some 
printers will take your copy and 


Reep it, as well as your advance ~ 


payment. This happened to 
Orpheus Magazine and certainly 
that wasn’t the only case. Some 
papers are regularly travelling 


600 miles, so don’t feel bad if 


you-have to do the same. - 
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INE ROLE OF UPS-AN APPLIANGE 


A lot of people seem to be 
excited about possibilities for 
U.P.S., and others wonder how 
they can be achieved. 
Somewhere in the process must 
come a definition of the role of 
UPS. Obviously, the role of 
U.P.S. will be decided and 
created by the members, 
particularly out of the regional 
meetingsnow taking place. 

Perhaps an explanation of the 
present role would be useful to 
creating a better future. We 
consider one of most important 
jobs to be to build consciousness 
of the underground press within 
the movement and among the 
general public. We do this by 
constantly, by any means 
mecessary, trying to spread 


out underground press 
anthologies into pay for articles, 
and such things as that. 

For the future, the regional 
meetings will allow much better 
control and communication to 
make a meaningful UPS. 
Obviously, at present, no one in 
the U.P.S. office can speak for 
the underground press or 
democratically represent the 
papers, which puts a definite 
limitation on what we can do. 

For myself, my usefulness is 
limited to the extent that I am 
related to as someone other than 
just another member of the 
staff. I think the reason that in 
the past I have sometimes 
surfaced in some people’s eyes as 
a “leader” is that I had been 


that there is any conflict 
whatsoever between such an 
organization and U-P.S. In fact, 
it would be rather inappropriate 
for something like RPM to be 
holding itself back with what are 
the frankly pedestrian tasks of 
ads, library, answering letters, 
microfilm, and other shitwork. 

The UPS. office in New 
York is at 11 E. 17th St. Send 
no mail there, please, but to Box 
26, Vil. Sta., NY) where we 
welcome visitors. Our phone is 
(212) 691-6073. 


1S THAT THE STATE 
WILL PERMIT THEM 
TO INCORPORATE 
AND THEREBY 
AVOID INDIVIDUAL 
RESPONSIBILITY 


THE ALTERNATIVE PRESS 


(presses 


against the fat honkoid nuts. And their “owner” 
screams his pain--another oink pressed from his mouth 


like a fart. An alternative 


is all we want, some way out 


of all that ownership. 


ree poems | 


free everything, is our one demand. 


An alternative then, 


a way out. “Far out, is what these lives 
become.” And the man from the “Free Press” 
asked me, “When did you last $ 
write a poem? What are your thoughts 


on the role of the arts 


in politics;revolution?” Well, 

| wrote a poem for Bobby Seale 

two days ago, | wrote a poem for Ho 

when he died. October 1st | wrote a poem 

for Mao Tse-Tung, & | wrote another one for Pun 
on the run. | don't have any thoughts 


anymore, just feelings. Just 


feelings. The alternative 
press, 

a free press 
of our own. Or to 


. Free Poems, oh yes, . 


t it one more way, 


“What we demand is the unity 
of por and art, the unity of content 
& form, the unity of revolutionary political content 


awareness of the underground 

press, directly and through 
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a UPS is an appliance. It does not about me, so they assumed there 
attempt to speak for any 


must be some sort of heirarchy 
underground paper’s political or to the U.P.S. office. Because I 
cultural views, or act as their 


around so long, and I had an 
aggressive personality, and yet 
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_ Of artistic form.” Right on, Brother Mao! 
And we will press that alternative 


in the face of whatever it is 
would not have us free--we-will press it, 
and press it, 
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have been here so long, that is 
conscience. UPS is part of the 
plumbing which does things 
which somebody has to do, but 
nobody wants to. We are an 
administrative group, a research 
Organization, a watchdog 
agency, and an information 
bureau. We are not the national 
headquarters of a political party, 
nor are the papers chapters, 
obviously. 

An example of spreading it 
directly would be the American 
Library Association conventions, 
which we attend. These 
twice-yearly conventions are 
attended by over 10,000 
librarians. We have a display of 
underground papers at these 
conventions, and also hand out 
thousands of U.P.S. lists with 
subscription rates. 

An example of spreading it 
indirectly thru the straight 
media, would be our 
demonstration and pie-throwing 
at the President’s Commission 
on Obscenity and Pornography 
hearings, which was covered 
nationally in the daily press, 
weekly magazines, TV, and 
radio. 

The above kind of things are 
rare opportunities, however. 
Most of our time is spent 
answering the tremendous flood 
of mail and phone calls from 
people who want to know about 
the underground press. More 
time is spent in projects such as 
updating the U.P.S. list, the 
UPS. Directory, watchdogging 
advertising, maintaining the 
Underground Press Library, 
preparing papers for 
microfilming, and many other 
specialized kinds of activities 


like harrassigg people who put ~~ 


partially true, but we are having 
weekly collective meetings to 
change that. The women in the 
office are getting heavily 
involved in women’s liberation 
(article next time by them), and 
things are looking up. 

One difficulty we foresee is 
the conflict between a tight 
political line in U.P.S. and a 
broad and diverse membership. 
Since U.P.S. covers both city 
and country, national and 
international, small and large 
papers, there is tremendous 
diversity in their styles of 
radicalism. Recently, I reread 
the entiré microfilm library, 
from °64 to ’69. It was quite 
literally like a sunshine acid trip. 
I was struck by the many 
different experiments which had 
been attempted in order to carve 
out a new way of dealing with 
reality. I think we are still in this 
process. People within one paper 
don’t agree, much less different 
papers. All radical experiments 
should be kept in touch with 
one another and represent a 
solid front to those whom we 
have no doubt are our 
enemy—the government and 
their brain police. UP.S. dates 
back to ’66 and is practically the 
only such organization surviving 
and still vital from that period. 
Despite all this, I still think it is 
necessaryfor UPS to grow 
beyond me. For that reason, I 
am taking a one year’s’leave of 
absence from UPS, beginning 
shortly. 

An organization of 
underground papers built around 
a specific political line has been 
suggested, and in fact has been 


“tried—RPM. It doesnot: seem > 


People sometimes ask (in NY, 
at least) what the difference is 
between UPS and LNS. To those 
who know, this question is sort 
of like asking what the 
difference is between a 
pineapple and a souffle, but the 
confusion is understandable, so 
here it is. 

UPS is an association of 
newspapers. LNS is a news 
service going out to newspapers. 
A paper is a member of UPS, 
while it subscribes to LNS. UPS 
is made up entirely of 
underground papers. LNS also 
sends out its weekly packet to 
other subscribers, as well as 
underground papers. 
Membership in UPS is $25 (free 
if not available) and free 
thereafter, although papers are 
asked to send out papers. LNS is 
$15 per month, but less or free 
if not available. 

UPS is supported by policy 
by sources which simultaneously 
build consciousness of the 
underground press—sale of 
sample packets, rotating 
subscriptions, advertising, annual 
directory, microfilm, etc. The 


deficit is made up, by. the. staff, 


until our lives themselves 


become the poem 
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Both LNS and UPS are 
currently undergoing struggle to 
become more useful. 

The Intertribal News Service 
(FRINS) is a bi-weekly packet 
put out by the Free Ranger 
Tribe (which is some, but not 
necessarilv all of the UPS staff). 
doing outside activities. LNS. is 
supported by $15 payments 
from the papers each month. 
However, a number of papers do 
not pay, and the deficit is made 
up by donations and grants, 
notably from the National 
Council of Churches, which 
owns the building LNS is in. 

LNS people take very small 
salaries or none at all if not 
needed. UPS is thefsame./LNS is 
primarily concerned with 
putting out a news packet 
coming from a properly 
developed politicla 
consciousness. In other words, 
not just interesting news, but 
propaganda for revolution as 
well! UPS does the things an 
Organizaton of papers would 
naturally be doing—raising 
consciousness among people of 
the underground press. and 


proselytizing their interests» gad 


JOHN SINCLAIR 


Marquette Prison 11-7-69 


Po? INS? FRING? LOME? 


It is a successor to Orpheus 
Magazine, which was a monthly 
collection of the underground 
press. As the underground press 
spread to most of the country, 
the need for Orpheus declined. 
Meanwhile, there came to be so 
many papers that no one had 
time to read them all 
thoroughly, and so many new 
ones were taking a while to get 
on everyone’s exchange. list. 
Further, the main idea, 
originally at least, was to bring 
underground press consciousness 
to radio. So`FRINS is sent to 
numerous radio stations. 

Since people had no time to 


read all the papers, many good 


feature articles were being 
overlooked. Thus, FRINS tries 
to print as many of these as 
possible. FRINS also prints 
original articles when possible. 
FRINS goes out free to 
underground papers, and 
everyone else hopefully pays 
$15 per month. UPS members 
and UBS members 


(Underground Broadcasting 


System) receive FRINS first 


class, and other publications get. 
‘iit thirdiclass. ` 
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Dear people, 


[here are two announcements 
- that Pd like for you to mention 
to your members, if possible. 
Both are about the high school 
underground press movement: 


1. CHIPS, the Co-operative High 
skool Independent Press Service, 
has moved Illionis to Houston. 
Please address all future mail, 
etc. to: CHIPS, 1217 Wichita, 
Houston, Tex. 77004. Any high- 
school or independent/ 
underground papers that would 
like to join us can write for 
information. 


2. We are starting a news service 
for high-school oriented news, 
information, and graphics. It will 
come out every other week. The 
cost for six issues (about 3 
months) for radical groups will 
be about $3-5. For a copy of the 
first packet, which will contain 
complete information about 
rates, etc., write to FPS, 1217 
Wichita St., Houston, Texas 
77004. Enclose a small 
donation, if possible, if you 
write for a sample. 


Thanks, UPS 


Dear U_P.S.: 


In a recent publicity release you 
mentioned that Jim Heilman was 
once again selling ads for the 
underground press. 


Before advising papers to accept 
advertising from him, it would 
be nice to let the papers know 
that Jim has beat the PLANET 
for $152.00. 


He placed those ads with us last 
October, November, and 
December. We have yet to be 
paid. 


Optimystical Omnibus, the 
agency should not have the right 
to place any ads in the 
underground until this matter is 
cleared up. 


I hope you will pass on the 
information. 


Freedom, 
Jerry Powers DAILY PLANET 
Dear UPS people: 


A few days ago I received the 
UPS directory, many thanks. 
The very long & troubled events 
which delayed permanently the 
coming out of ECO C. went 
finally so far that I put in 
motion a radical decision. Last 
year I was so involved in 
established journalism that I had 
no time for doing a mag 
and—believe me-—it was 
impossible to find here a couple 


of friends who were able to help 


me with it. Argentina is a very 
curious place, everybody seems 
to be aware of the needs but it is 
very hard to accomplish 


anything, especially. if ,it is not. 
commere¢ial. Then I became: 


jobless in february and found 
myself so much complicated in 
“liberty” that could only print 
issue No. 13 of ECO, 
corresponding to 1969 of 
course. In the meantime I helped 
to put out a film magazine, a 
crazy enterprise but issue 4 is 
out (it is operated as a quarterly) 
and Pm still convincing the 
publisher about the need to 
become full members of the UPS 
with it, what would mean a 
contribution of $ for you 
naturally. 

To make the story short, ten 
weeks ago I had a fine 
brainstorm and giving up all 
useless relationships I started 
another one-man-show in form 
of a magazine, which is really 
the old Eco under a new face: 
CONTRACULTURA 
(Counterculture). It is scheduled 
as the other, and will come out 
really every month. Issue No. 2 
goes separately. Also copies 
(seamail) to all UPS members. 
PLL mail the membership fee as 
soon as possible. As it is not wise 
to divide efforts in two 
magazines alike, ECO is going to 
become—after an almost done 
issue No. 14—a news bulletin in 
English covering the “scene” in 
South America. I guess that UPS 
members will find it quite useful 
to dig what’s going down here. 


oe 


i WS 1 ME O version OT a 
vast tale on technical and 
tactical matters. The original 
goes to NY, the carbon to 
Heaven. 


Love to you all 
Miguel Grinberg 


Sisters and brothers— 


Maybe at the Milwaukee 
conference, maybe elsewhere, I 
seem to remember hearing that 
UPS had done a pamphlet on the 
trials and tribulations of seeking 
2d class newspaper mailing 
privileges from the US Post 
Office. If such exists, could you 
send a copy quickly. If it isn’t 
already written down, do you 
have any handy hints or know of 
a paper that has waged the good 
fight and won? 


Also, what do you know about 
promotional deals whereby we 
offer a free record to new 
subscribers which is provided 
and mailed by the record 
company, specifically we have 
received an offer from Buddy 
Blake at Shelby Singleton Corp. 
Is this gimmick on the up and up 
or are we setting our subscribers 
up for something? 


Revolutionary regards, 
John McAuliff 


Yes, we have a pamphlet on 
getting such permits. 


Dear People, 


Tom Forcade, in tour in 
Europe, thinks that “Oeuf 
Prematureegg” must to become 
UPS. Associate. 

We’ll be happy to be UPS 
member (maybe the first -in 
French. language ...) Wow! It 

twill be greatizaipii sor) glo 


. 
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Sorry we cant’t actually send 
you some money for 
membership. 

We know how you need it, 
but “oeuf” just turn round with 
little finances and we still must 
fold all the papers with 
hands... 

We send you by normal post 
some old issues for your library. 
(Please, excuse my bad school 
english) A lot of thanks for your 
works! 


Love all ways 


e " 


Prematureegg 


Dear brothers and sisters, 


our. lovely little paper “panggg” 


wich we send you herewith is 
the first German exponent of 
the “International Underground 
Press”. It has been published by 
the UPN-Tribe, a family_ of 
several creative “new people”. 
With our life in the tribe we have 
the possibility in common 
creative work to show the way 
to the young generation, 
conducting them nearer to life. 
To give our work more 
effectiveness here in Germany 
(the country of the old and new 
fascists) we feel obliged to be in 
close communication with our 


foreign brothers and sisters. For 
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regular. 

We want to ask you doing the 
same with your paper. PLEASE 
PUT OUR ADDRESS ON 
YOUR EXCHANGE MAILING 
LIST! 

We want to come together 
with you! NOW! 

The time has come, when in 
G- rt ma Myo tn 
Underground-Movement has to 
evolve, too. “Panggg” is the first 
step, doing this. Now there are 
more and more people, thinking 
and feeling in another way as 
their parents. Help them to 
make it better. Together we are 
strong. It’s our community, 
which lift the world out of their 
hinges: Our community has 
more power: than an A-Bomb. 
Here we are!!! 

The Underground Press is the 
revolution in all its applications. 

The “German Underground 
Press” loves you!. 


Come together 
much armed love 


UPN-Tribe 
d-85 nurnberg 
kopernikusstr. 4 


Dear Friends, 


I really ought to have written 
a long time but there has been 
precious little to write about. 
Officially European 
Underground Press Syndicate 
has been existing since spring 
1968. John Wilcock came over 
in July of that year and had a 
meeting of all the main editors 
‘in London. I was co-ordinating 
activities with Paul Lawson of 
OZ. In spite of all my efforts 
and circulars and telephone 
contacts and personal contacts 
with editors there appeared to 
' be no support for the idea of an 


» Betivel *to-operative’ along the- -t 


lines of UPS. And basically there 
the matter rested. 

European UPS was listed as 
being at 4 St. Georges Terrace 
London N. W I and then 96a 
Netherwood Rd London W I4 
but both these addresses are now 
deftinct. 

Meanwhile i started Fifth 
Estate Press and am doing 
subscription mailings to libraries 
etc. Also publishing Directory of 
Social Change later this month 
and an international edition 
soon. 

During the summer also 
organised a survey of the scene 
which included a section about 
what the underground reads. I 
have all this time been receiving 
quite a few enquiries about UPS 
and have answered them. Thanks 
for sending all the stuff that you 
have sent. 

Quite a few things are in the 
planning stage. A print service to 
help all of us. A news service 
along the lines of LNS. 
Expanding the subscription 
service. Obtaining advertising for 
other publications. 

I suggest we begin to 
co-operate more actively. I 
enclose $1 for anothing you may 
have including the UPS 
Directory. And latest listings. I 
am very imterested m the block 
advertising scheme. There may 
VOU ASt Circular tiie VOU are 
starting an indexing system for 
underground press articles. Is the 
same thing being done by the 
Radical Research Center m 
Carleton College in co-operation 
with you or is it separate? 

I enclose two copies of the 
first and only circular sent by 
EUPS. As yom can see 
completely out of date. If you 
could send a batch of the latest 
listings so that i can send them 
to people who ask from time to’ 


. time. And also please state the 


present address because a lot of 
mail has gone astray. 

I think that covers almost 
everything. Please write soon. I 
look forward to hearing from 
you and thank you in advance. 


Yours fraternally 


Mazin Zeki 
Brothers ’n’ sisters at UPS— 


a few days ago i had the 
surprising visit of Thomas 
Forcade. Among other things we 
were talking about better 
organizing UPS-Europe. It seems 
that we’re doing listing, 
address-corrections, picking up 
new papers etc. very exactly—so 
we came to the decision that 
HOTCHA! could well be the 
CONTACT-ADDRESS for UPS 
in Europe. (Isn’t it amazing: 
UPS. in Gnome-City!) 


The following is what i am 
proposing, please let me know 
very soon when ok: 


1. Twice a year we will do a 
very up-to-date list of all 


members and associates ~ 


(american, canadian, foreign 
and european) with 
address-corrections, 


' subscription-rates etc,-and.. 
send itto you: & all european. “i 


members and also to 
eventually interested libraries 
and universities. 


2. Along with this list, we will 
send out the UPS-story and 
activities, membership rules 
etc. in english, french and 
german. We will invite the 
european members and 
associates to print your ads 
(we'll translate °em as well) 
and tell ’°em to ad your 
library-subscribers on their 
free mailing lists. 


3. We’ll suggest for new 
members to send the $25 
initiation fee, and those who 
really can’t pay it, we'll tell 
"em to forget about, but 
doing some publicity for 
UPS-Subscriptions 
instead ... (many alternative 
papers in Europe aren’t 
informed enough about UPS 
or are hesitating because they 
do not have the money to 
join). On the other hand we 
probably have to be hard 
about sending 10 different 
issues before becoming a 
member—to make sure that 
only really committed papers 
will become UPS members, 
and not ‘“‘Hair’’—style 
popbusinessmaking 
fashion-rags. 


of work to do with Hotcha!, 
we cant afford to do our 


those things in europe) or 
advertising-service as you do 
(first, we feel different about 
it and second, there are many 
different languages etc. in 
europe and so every paper 
has to decide for his own 
advertising possibilities). 


5. Every european-member has 
to exchange subscription 
with all the other european 
members and as many 
american members as they 
can afford. .2 copies by air 
and 10 by sea mail to 
UPS/NY. One copy to the 

' LNS. OOne copy to all the 
library-subscribers. 


We’re proud to act as european 
contact-bureau for UPS and 
we'll do our best. Be sure to see 
more european members & 
associates soon. Please accept 
this as a free service for 
UPS—we’ll cover the 
printing-costs of listings and 
post-taxes by occasionally selling 
some U-papers -we're getting 
t.ho ot 2h 00a 
exchange-subscriptions. It won’t 
be so expensive because we have 
now a very cheap printing 
possibility (more pages for 
Hotcha! next). It’s time to 
exapnd the european 
communication network of the 
free press. 
Electric Armed Love 
Urban G.. E-UPS 
All power to the imagination! 
Power to the Free Press! 


Cornegidouillezap! Greetings 
from our tribe. 

HOTCHA!, UPS Europe, PO 
Box 304, 8025 Zurich, 


‘Switzerland, sy loos PayBeveried oi 
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MICROFILM 
REPORT 


The microfilming of the 
Underground Press Library has 
finally been completed, and a 
number of sets have been sold to 
libraries. At present, the 
microfilm is sold only as a set, 
going from 1964 to the end of 
1969. At the end of 1970, all 
the papers for 1970 will be 
microfilmed and that will be 
sold as well. Thé distribution is 
done by Bell & Howell, who 
distribute about 95% of the 
newspaper microfilming. 

: The complexity of calculating 
royalties was staggering, so we 
opted to computerize, like the 
huge musician’s unions ASCAP 


and BMI have done. Adi the. 


checks have been sent out. If 
you have not received one, it 
means you either were not 
publishing in 1969, or we didn’t 
have any of your paper in our 
library (which we would like to 
correct), or the post office 
ripped off your check, or the 
computer made a mistake. 

The first checks varied from 
slightly over a dollar to as much 
as $700 for LNS. Most checks 

' were between $50 and $300. 
The amount obviously varied 
with the quantity of material on 
microfilm. Future checks will be 
coming approximately monthly. 
Each successive: year, each 

_paper’s check will increase as the 
amount of material on microfilm 
increases. 

A copy of each paper’s run 
will be sent to that paper as soon 
as we can put it on reels. Later, 


nearest one. We have one set in 


NY. 
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Intertype Corporation 


THE CONSTITUTION GUARANTEES A FREE PRESS 


The unhampered right to print the truth is an American tradition. It grew from a firm belief 
„by the early founders of our nation that a universally free press is indispensable to a self- 
governing people—that a-press that is muzzled or controlled denies the people a chance to 


make intelligent decisions. 


BRIEF HISTORY OF UPS 


When U-P.S. was founded, in 
1966, there were just six papers, 
which seemed like a lot at the 
time. They were: S.F. Oracle, 
East Village Other, The Paper, 
L.A. Free Press, Berkeley Barb, 
and Fifth Estate. Since then, the 
underground press has grown to 
over 200 regularly publishing 
papers and many other 
irregulars. 

Since 1965, dozens of radical 

_ organizations have’ come and 
gone, but UP.S. has survived 
and grown continually. In fact, 


encompass a number of different 
revolutionary experiments. 
_ Thus, if one process or means 


SE ARE Ee gees OES TREE: SEW PSS EOE BEE E E 


Montana 


failed (and many have) others 
elsewhere were being born and 
prospering. U.P.S. has stayed «a 
people’s media because to join 
UPS. you must give up your 
copyright. Copyright is 
property, and property is 
capitalism. Joining UPS requires 
a certain committment to 
sharing, e.g. communism. This 
powerful mixture of media and 
practical communism has taken 
the underground press from a 
circulation of zero in 1964 to 
50,000 in 1966, to 2 million in 


all members must exchange their 
paper with all other members, 
and all material can be used free 
and without asking for 
permission. Many other features 
have been added onto UPS. 


In early *68, the coordinator 
job was given to John Wilcock, 
who was putting out Other 
Scenes, an international 
avante-garde paper. Wilcock 
immediately passed on the 
administrative functions (answer 
mail, etc.) to the staff of 
Orpheus Magazine (which lates 
became the Free Ranger 
Intertribal News Service) in 
Phoenix, Arizona. 

After one year of doing the 
administrative work, we called 
an election by mail to elect a 
S-person Coordinating 
Committee. Unfortunately, 
these board members were 
spread out all over the country, 
making concerted action 


the mosi st in the last. 1968. to-cixemill, ~~ — li. During this be 
= we will ae -3 rn EO a a e A e. +e = 2 — SS ~ Setatt SS PE Ee 2 ee epee ee ee ee 
=. which have the complete set, so ; ee aa l att in Phoenix answered — e statements be prepared on a 
you can direct researchers to the U.P.S. has continued to features of UPS. is the rule that voluminous mail, published a regular basis, but that accurate 


directory, set up an underground 
press distributing agency (now 
handled by J&A in NY), put out 
a monthly newsletter, hassled 
advertisers and eventually 
obtained an ad rep for the 


ACCOUNTANT 
REPORT 


Decal Rip-off. 

Do not accept advertising for a 
green flag decal from K.R. 
Enterprises, San Francisco. UPS 
Accountant Bill Rowe reports 
that the firm advertises “a 
portion of gross revenue goes 
towards Conservation causes.” 
When asked to verify this, the 
firm refused to co-operate or 
reply. They are also in the porn. 
business and use the decal as a 
come-on. (Tom—I sent them a 
telegram on 7-12-70 asking that 
they refrain from advertising in 
our papers). 

Warning from the Accountant. 
Bill Rowe, UPS Accountant is 
also Accountant for the Fifth 
Estate, Argus,.several rock bands 
and movement groups. He warns 
that papers and movement 
groups might possibly be liable 
for filing tax returns and perhaps. 
witholding of FICA and other 
payroll taxes for their 
employees. He feels that 
although papers might be liable 
for filing tax returns he does not 
feel that there would necessarily 
be a tax due. Failure to file a 
Federal Tax return carries a five 
year sentence for each count if 
the paper is owned (legally, that, 
is) by a proprietor; for 
partnerships, five years for each 
partner; for Corporation, five 
years for each officer. The’ 
federal government also requires 


that financial records be kept; 


this does not mean that 
elaborate bookkeeping systems 


records be kept showing the 
income and expenses as well as 
keeping paid bills and cancelled 
checks. Rowe will answer any 
questions you have, set-up a 


stem (simple) and help you 
ag membership, fr om legal underground press, pushed for See cA tax ied and 
There have been two regional New Mexico assistance to ppd ofilming, but publicity for the underground file returns if necessary. He also 
meetings already. One in Colorado the exchange principle is still piss; and fought off the says if done properly, we should 
Philadelphia for the East Coast Nevada basic. Once doce step outside Phoenix pigs. E not have to pay any taxes 
region, and one in Jackson, copyright, you’re a media As soon as the Coordinating (income) at all. His only request 
Mississippi for the Southern West Coast outlaw. And all us outlaws have Committee was established, the is that his expenses (phone, 
Region. Below is a proposal for to stick together. job of coordinator was gratefully — travel) are paid for—his time is 
the UP.S. regions which were Alaska At first, UPS. was run wiped out, and UPS. was run free, 
suggested in Mi’waukee. Texas California (mainly answering letters and by just folks. Virginia Norton 
has expresse’ a desire to join Oregon making up the list) by Walter took a great deal oF UPS, Inc. 
with the Southern region, which Washington Bowart, a visionary surrealist responsibility during this period. Because of the: fact that UPS is 
sort of wipes out the Southwest Hawaii artist who was a founder of In July, 1969, another UPS. engaged in activities it before 
region proposed in Milwaukee, EVO. In °67, the job of conference was called by the had not been involved in, it has 
so a Rocky Mountain region has —Eyst Coast coordinator was passed onto Coordinating Committee in Ann become necessary for UPS to 
been proposed instead. Bob Rudnick, who became the Arbor. At this time, the incorporate (as a non-profit 
The main criteria for a region is Delaware first in a long line of people to conference decided to dissolve Corporation, of course). UPS has 
geographic proximity, some kind Maryland be buried under the avalanche of the Committee and pee control been affiliated previously with 
of commón consciousness within New York incoming mail. Rudnick went on to the working staff, while major another Corporation and until 
that geography, and enough Maine -to become a pioneer of policy decisions would be recently had no need to deviate 
papers to make up regional Vermont high-energy revolution radio on referred to a mail vote. This is from this policy. Bill Rowe, UPS 
representation. Thus, although New Hampshire -shows in NY, Detroit, and the system under which U.P.S. Accountant, incorporated UPS 
there is a paper in South Africa Connecticut Chicago. functions today. ; as a ene ee 
papers in this area see no Massachusetts : giving full control to it’s 
need for a South African region. -Pennsylvania E; P D book by Richard members. He also filed all tax - 
Within the United States, five New Jersey rom Play Power, Nev: lle f OZ returns that were long overdue. 
regions: asee a ANALYSIS OF CONTENT—Los Angeles’ Free Press, East Village Other, IT, Berkeley Barb, Good Times” 
I I I 
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A MòTORY OF 


UPA ADVERTIOING 


When the first U.P.S. papers 
started in ‘64 and ‘65% 
at first there was no 
thought or hope of getting any 
national ads. Soon, the new 
undergrounds attracted 
tremendous attention, however, 
such that a few ads came in. 


Then, as now, the political Barb 


and Free Press had more trouble 
getting record ads than the 
“‘non-political’ Oracle. The 
Paper, a campus-based paper in 
small East Lansing, found it 
impossible to get ads, just like 
today. 

By 1967, there were more 
than 20 papers, and in late ’67 
they chose to be represented by 
Jaakov Kahn, then ad manager 
of E.V.O. What happened then is 
unclear, but apparently Jaakov 
sold a respectable amount of 
advertising, but had great 
difficulty collecting the money. 
There was no control over what 
was going on, and a lot of papers 
got burned, though Jaakov only 
operated for a few months. 

For awhile, therewasnoadrep, 
and then Eileen Kaufman on the 
- west coast started reping papers, 
again independently and without 
control. Again, the papers got 
burned badly. 

. Some time after that, in early 
‘68, administration of U.P.S. was 
taken over by the present group 
(formerly the staff of Orpheus 


yr. 


with basic administra 
problems (here wasn’t even a 
current list of members), we 
decided that one of the most 
important and useful things we 
could do was to solve the 
national ad problem by setting 
up some structure that would 
get ads. 

At the time, the papers were 
getting almost no ads, except for 
a small handful of wealthy 
papers, and even they were not 
getting what they should have 
been. 

The whole idea of an ad rep 
was unpopular at the time 
(understandably) so at first we 
concentrated on just selling 
national companies on the 
general idea of advertising in the 
underground press, via a mail 
barrage, brochures, phone calls, 
and visits. 

Meanwhile, we were seeking a 
proper ad rep. After rejecting a 
number of really greasy 
promoters and speed freak 
types, we homed in on the ad 
rep for Crawdaddy!, which was 
getting amazing amounts of 
advertising. Their rep, ‘of course, 
was Michael Forman of Concert 
Hall. 3 

After several months of 
parrying and negotiation, a 
contract was drawn -up and 
offered to each paper. Nearly all 
signed with Concert Hall. The 
contract contained eight 
extremely harsh control 
provisions. U.P.S.’s job was to 
watchdog Concert Hall. 

For the first year, ad sales 
went well and payment was 
made within reasonable time. 
Communication was constant 
between the papers and Concert 
Hall. Then, a curious thing began 
to happen: the people at 
Concert Hall began to really get 
into reading the papers. Sdon, at 
least a half-dozen..Concert Hall 


people dropped out"of Business: ? 


Mike Forman started hanging 
¿s agound with Abbie Hoffman and 


pfn l Fe aeons er: 


Gy Tom Forcade 


worked two months in Chicago `. 


at the Conspiracy office. Richie 
Stoneman, NY White Panther 
rep, was hired to sell ads, but 
instead drifted off into a world 
of politics and drugs. 

At the same time, Columbia 
(CBS), RCA . (NBC), and ABC 
records simultaneously decided 


“to cease advertising (as well as 


kill the Smothers Bros. show) as 
part of a secret deal with Nixon 
to cool out anti-trust actions. 
Other advertisers followed them 
into advertising on FM 
“underground” radio. Concert 
Hall got ads from festivals, 
books, and clothes, but it didn’t 


make up the difference. And ` 


there was no communication 
with Concert Hall at all. 

It was a bitter six months. I 
was constantly harrassing 
Forman and at the same time 
trying to keep things together. 
Finally, I remembered a letter 
from Robert England of Campus 
Media expressing interest. I 
called him up, and he was still 
very interested and considering 
quiting his job. I encouraged 
him, and on Jan. 1, ‘70, he did, 
starting his own little outfit, 
Media A. We designed his 
letterhead and gave him office 
space. I hoped (and was given to 
understand) that Robert would 
be working in cooperation with 
Concert Hall. I also hoped that 


| Robert = wouid premure Concert 


to eek new ACCOUNTS He ‘did. | 


and found the going very rough. 
I think the reason for this was 
and is because Robert deals with 
them on the level of the media 
buyer or the advertising director. 
These people are afraid to stick 
their neck out and be the one to 


decide to advertise in the 
controversial underground press. 


Concert Hall, on the other hand, 
functioning on a somewhat 
different plane in the business 
community, had access to the 
presidents and chairmen of the 
boards, who were in a position 
to make what was essentially a 
corporate policy decision. 

In fact, to this day most of 
Robert’s accounts are ones that 
were formerly Concert Hall’s, 
and thus the total amount of 
advertising has not materially 
increased, just the source from 
which it was coming from has 
changed. Yet Robert does 
handle his accounts well, in 
general. 

Relations between Concert 
Hall and Robert did not work 
out at all. Forman talked to 
Campus Media and was told that 
Robert had claimed that he had 
an arrangement with Concert 
Hall. Forman denied that, and 
Campus Media (Robert’s biggest 
account) switched to Concert 
Hall. Robert found Forman 
impossible to relate to. Robert 


began to go to Concert Hall’s 


record company accounts. 

. At this point, two significant 
events took place. One, Michael 
Forman renounced capitalism 
entirely (temporarily) and left 
Concert Hall to his partner’s sole 
ownership, Bert Cohen. Two, 
the Winter’s End festival which 
Concert Hall had been 
contracted to produce, turned 
out to be a financial disaster. 
For a short time, it seemed as 


though’ they might be in severe’ ' 


financial trouble. 
Cont: P © 
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year. 
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As you may or may not 
know, the UPS office subscribes 
to and reads numerous trade 
magazines relevant to 


underground press 


advertising—Book World, Ad 
Age, A ree Cashbox, 
Billboard, Record World, Editor 
& Publisher, Entertainment 
World, Amusement Business, 
Motion Picture Exhibitor, 
Campaign, Publishing World, and 
so on. This enables us to be 
better aware of what is going on. 

At present, Concert Hall is 
selling about $100,000 per year. 
Robert England, also known as 
Media A, has not sold any ads 
lately for the underground press 
(he now represents Ramparts, 


- $30,000 pe 


Concert Hall’s suit, so the suit 
has become largely irrelevant. 
Concert Hall has not dropped 
the suit, nor have they pursued 
it. 

Concert Hall last year was 
selling about $250,000 per year 
in ads for the underground press, 
but the current recession has hit 
the record industry especially 
hard. Also, there has been a 
marked shift from underground 
press ads to FM “underground” 
radio ads and ads in apolitical 
things like Rolling Stone. Also, 
like Capitol, 
Landlubber, etc. were originally 
placing through Concert Hall but 
have now switched to placing 
direct, which saves the 
newspaper 15% commission. 
Such companies feel that they 
will get free publicity as a result. 

The problem with accepting 
direct placement national ads is 
that it reduces the national ad 
rep’s incentive to develop new 
accounts if they can bypass him 
once they’ve been turned onto 
the underground press. Without 
money from such old accounts, 
there is no money to support 
extra salesmen to sell new 
accounts, which is the key to 
even maintaining present 
advertising levels (since some 
advertisers by policy move from 
media to media), much less 
increasing advertising. 

Some papers seem to have an 
inordinately high expectation of 
national advertising revenue. A 
brief scan of one’s local straight 
newspaper will show that few, if 
any ads are national. Thus, even 
straight newspapers in great 
favor with the rich capitalist 
structure depend 
overwhelmingly on local ads. 

As the underground press 
becomes more and more 
political, 


can continue to be a source of 


Pe as s they realized that _ 


Robert "as arored É 


it is unrealistic to’ - 
expect: that, national advertising ~~ 


ur liberty depends 
on the freedom of the press, 
and that cannot be limited 


without being lost.” 


—Thomas Jefferson 


ADVERTISING REPORT 


major funds like it was in the 
heyday of hip capitalism of 
1967-69. Too much blood has 
flowed under the bridge since 
then. 

Incidentally, we received 
good confirmation the other day 
that Columbia did indeed stop 
advertising in the underground 
press for political reasons, as we 
charged at that time (early 69). 

Another relevant factor is 
that the recent census indicates a 
major shift away from a youth 
majority. The post-war baby 
boom bolks are getting older 
now, and the percentage of 
people under 25 is going down. 


The youth market has lost a 
great~deal of its glamour to the 


aU 


(except dope!). 

In fact, when people saw ads, 
they sometimes went out and 
ripped the product off. 
Woodstock was the classic 
example. Concert Hall was given 
a huge sum of money to spend 
on advertising the Woodstock 
festival. They spent almost all of 
it in the underground press 
(giving it the biggest attendance 
in history; tell your potential 
advertisers that!). Concert Hall 
was cheerfully cognizant of the 
fact that the kind of person 
likely to show up was also not 
likely to pay. However, that 
wasn’t their problem. 

Anyway, the future is a 
mixture of good and bad. The 
record industry is in serious 
trouble. The book industry’s 
budgets are small and 
infrequent. Cigarette advertising 
may become available after they 
are forced off TV, but all of us 
have serious questions about 
whether we want it. There have 
been some nibbles from foreign 
car and motorcycle people 
which look very promising. 
Festivals are dead, for the 
present. 

However, there is still a good 
deal of bread to be ripped off. 
The underground press should 
be able to continue to get 
significant amounts of revenue 
from the capitalists for several 
years before they all freak out 
on Agnew, etc. 


At present, Concert Hall’s 
West Coast office is selling 
considerable advertising, with 
the East Coast (NY) office 
lagging. Payment is fairly quick 
now, although hampered some 
by slow and lost tear sheets, a 
problem Robert also has, and 
‘which the papers have only 
themselves to blame for. This is 
especially difficult for Robert 
because he is a one-man 


were ‘not RETOR oriented” 


operation. 


As far as communication 
goes, Concert Hall is picking up 
but is still lacking. This can be 
traced back to a late policy 
decision during the Forman era 
to concentrate on selling ads 
rather than telling the papers 
about how many ads are about 
to be sold. Cohen has sent out a 
couple of newsletters. Robert 
has carefully planned 
communication with the papers, 
which raises confidence among 


the papers. 


PROPOSAL 


by Tom Forcade. 

For some time a group of us 
on the East Coast have been 
seeking to set up a co-op to sell 
national advertising for all 
underground papers. Oné 
immediate difficulty we have 
encountered is that of finding 
reliable, capable people with the 
extremely specialized kind of 
ability and temperament the job 
requires. Another difficulty is 
that a. realistic projection of 
operations shows a considerable 
deficit at a 15% commission, An 
examination of Concert Hall’s 
books. by Bill Roe, UPS 
accountant, has ‘indicated that 
their operations in the field of 
representing underground papers 


_ lose money, which doesn’t hold 


out much hope for a 
self- -supporting co-op, even if 
workers take minimal expenses. 
However, Concert Hall has 
offered to subsidize the co-op 
until it becomes self-supporting. 
Their motivation for this is 
apparently an expectation that 
peripheral benefits will accrue, 
mainly in the area of design fees 
from the advertisers. This is a 
possibility, but we are by no 
means set on this route. 

At present, the following 
people are engaged in ad sales 
activity: Bert Cohn 
(CH/traveling), Robert Engl nd 
(Media A/NY), Judy Knight 
(CH/L.A.), Jeffrey Michaelson 
(CH/NY), Marge Murden 
(CH/Philly), and Bill Gast 
(CH/Philly, design). So far, all 
the Concert, Hall people have 
agreed to become equal partners 
in a co-op. As yet, Robert 


England is still reluctant, but we 


| ES aes 


hope to resolve that.’ 


Cort. PG 
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Cohen had never had much 
involvement with the ad rep part 
of the business, and so I was the 
only one who knew how 
everything worked. A great deal 
of the conception of the way the 
whole thing worked had been 
developed by me. I used the 
financial crisis to demand of 
Cohen that the financial end of 
the ad rep part of Concert Hall 
be separated from the rest, into 
a new company called UPS Ad 
Rep Co., which I hoped would 
become the basis for a co-op. He 
agreed, and a new bank account 
was set up which required me to 


To remedy this, we propose a 
co-op with policy made by 


representatives chosen from each | 


of the regions. Day-to-day 
functioning of the co-op would 
be watched over ty the Eastern 
region représentative, someone 
from the UPS office in NY, the 
UPS lawyer, and the UPS 
accountant. 

Conveniently enough, I have 
some experience with 
computers. In cooperation with 
some radical computer people, 
we have worked out a program 
whereby a computer would store 
all relevant information, produce 


‘media schedules for clients, issue 


Buletin Cont. trom P| 


and most people felt it was 
productive. Hopefully, a 
Southern region office of UPS: 
will be functioning soon as a 
result. However, shortly after 


the members had left, the Kudzu , 


office was raided by the FBI and 
local police in an alleged search 
for Mark Rudd. It is rumored 
that Judge Crater signed’ the 
warrant. Anyway, Kudzuers 
were busted for possession (a 
phony charge), and later 
released. They laughed when we 
told about the Ann Arbor UPS 


Conference raid! Be warned, other 


regions. 


What Is URS. ? 


The Underground Press Syndicate is the non-profit 
association of alternative newspapers and magazines, 
through which they are represented. It was founded in 
1966, and the original five members were the East 
Village Other, L.A. Free Press, Berkeley Barb, San 
Francisco Oracle, and The Paper (East Lansing). Their 
Since then, 
U.P.S. has grown to over 180 papers and a readership of. 
over 6 million. Like most organizations, it has also’ 
become much more aware politically. Thus, today, the. 


collective circulation was about 50,000. 


purpose of U.P.S. is to serve the papers and serve the; 
movement. It does this in the following ways: ; 


e p 


insertion orders, record receipt i 


Se a 5 press Syndicate it 1. A main purpose of U.P.S. is to increase awareness of 


co-sign all checks. Now, we also : 
the underground press, both within the movement and 


had control over the collection 


the advertiser, re-bill him, clear 3 rO : 

and disbursement of the money. h id : z plan this Under’ nt th ge dom n among the general public. As such, U.P.S. constantly ; 
| the account when paid, and issue The of that pat m free nd b nti blicity for the 

We went thru the accounts a check to the paper All ad take gdvantag pers and endeavors to obtain continuous publicity for 
di ith z to ! tects N spa ; underground press in daily papers, nationai magazines, , 
receivable, gee ing d = d rates, mechanical specs, and which pro Pool w.a. A-C and on T.V. and radio. and by any means possible or 

. < $s ` $ . b . . 

a papers, es se an d publication schedules would be _ press. — eg: Joe necessary. As a result, the underground press is kept 
paid out nearly o ea within the computer, which z i constantly in the forefront of consciousness, which 


moneys. We set up new systems 
and controls. 


A bit later, Concert Hall sued 
Robert England, thereby 
focusing attention on the ad rep 
problem. The suit was to prevent 
Robert from claiming to be 
working thru Concert Hall, and 
to prevent him from. 
undermining Concert Halls 
relationship with the papers. It’ 
did not, as has been claimed, 
preclude Robert from 
continuing to sell and place ads 
in the underground papers. The 
proof of this is in the fact that 
although the suit has not been 
withdrawn, and the injunction 
still holds, Robert is still placing 
ads. But many people were 
alarmed by Robert’s letter 
(which claimed UPS had filed 
suit, which was totally 
falacious), and this may lead to a 


would greatly _ simplify the increases its effectiveness. 
salesmen and -saleswomen’s 
work and allow them to 
concentrate on selling. We have 
access to a computer for little or 
nothing thru the radical 
computer people. I suggest that 
this be implemented 
immediately. Straight advertising 
people have been taking 
advantage of. this for years. 
When we have a specific 
structure proposal to offer, we'll 
publish it. 


2. U.P.S. is also a clearinghouse for people seeking 
information on the underground press. Each day, we 
answer hundreds of letters and phone calls and personal ` 
visits from reporters, authors, scholars, students, 
librarians, historians, and just plain people who want to ` 
subscribe or advertise. We provide them with the 
information they need, or tell them where to get it. 


3. U.P.S. members have free automatic reprint rights 
from all other U.P.S. members. To facilitate this, all 
_U.P.S. members mail copies of each edition to all other 
members. 


$ 


`4. U.P.S. conducts a continuous program to obtain 

national advertising for members. This is done primarily _ 
through a separate company set up for this purpose, , 
UPS Ad Rep Co. This company collects and pays-out all . 
the money for national ads, and sub-contracts the work — 
of selling the ads. They also perform collections for 

papers against- free-lance ad reps who occasionally pop 
up. The- purpose. of the national advertising | 
“representative ts tö insure aggressive, responsible, 
‘politically aware selling for all the papers at the same 
time. Unlike previously, no underground papers have 
been burned on national ads since this program was 


THE CLEAR HEAD 
IS AN INTERNAL ORGAN 
oF oiscussiow Amon G 
UNDERGROUND PAPER 


PeoPLe. THIS: 1SSUE Pur 


RIP-OFF 


ini iiA aiai out and NUC B 4 “UPS begun in 1968, and over $200,000 worth of ads have 
r — = uh à NAPAR IO d- tw 2 ÈG EAEE _ 

~ There is no reason in the ; a u noS " AA a aeae A. Sika 2 

world why the same concepts of «5. U.P.S. has’ pamphlets on things like pintig chatting. 


trust, sharing, and cooperation 
on the part of the ad reps similar 
to what we all do in building a 
revolution will not work well 
here. Separately, we are weak 
and vulnerable. Combined in 
solidarity, we are immensely 
powerful, and power is part of 
what it’s about. Business-wise, it 
can definitely work much better 


There are always capitalists and 
chomps trying to rip-off the 
underground press so we are 
constantly on the look-out for 


them. Most of them, informed | 


that someone is watching them, 
either quit or pay their dues. 
Two of the most recent and 
definitely the most blatant 


oon, 


“THE CORO FREER: WAS Su teosed 


Te. corect ` + PRINT THE 


permits, copyrights, distribution, selling ads, graphics 
‘technology, etc., which are sent out to beginning papers 


as 


well as old papers. We also answer many questions in 


these areas and others from members. 


6. 


U.P.S. publishes a monthly list of ail U.P.S, members 


with up-to-date addresses and subscription rates, which 
goes out to members for their exchange lists, librarians, 
and the public, as well as advertisers. 


T. 


U.P.S. publishes a weekly newsletter, which includes 


than the present situation of examples are: poe what U-P.S. is doing, how we can work 
competition. So far, Robert The Move Toward a New | together, etc. 
England has not agreed to this America (A. @. S. 8. U.P.S. publishes the annual U.P.S. Directory which 


principle, but we will continue 


which is a collection of 
articles from the underground 


‘contains complete information on ali U.PS, 


to negotiate. We need a co-op. 
Let’s do it. 


members—complete rates, mechanical specs, publishing 
schedule, bulk distributor prices, address. editor, sub 
rates, founding date, etc. The Directory is sent to all 
U.P.S. members free, and given away to numerous 
places where it will do the most good. It is also solé to 


press, very badly chosen by 
Mitchell Goodman, published by | 
Alfred A. Knopf, Inc. and 


CooP PROPOSAL 
ca distributed by Random ‘House. 


aT. FROM P5 


What About 


Tip r. P 


A solid front in the area of 
advertising would give us the 
power to demand alteration of 
sëxist ads, to influence ads to go 
into all papers in a region rather 
than just a few, and give the ad 
salesman the legitimacy of 
representing the entire 
underground press. The present 
system of one large capitalist ad 
rep and other small capitalist ad 
reps does not have this 
capability. 

After considerable thought 
and investigation of this 
problem, I feel that the best way 
to implement a co-op is via 
computer. In the past, 
ultimately I have been morally 
responsible for the $300,000 or 
so per year which has passed 


‘According to Goodman, he 


receives 8% royalty, and has paid 


` $7-8000 in permissions so far, 


including $1200 to Steve 
Shames for photographs. 


Random House is going to make © 


a lot of money on this book, so 
you may as well get some. 
Goodman says he designed it as 
an organizing tool. O.k., 
whatever. 

We are currently examining 


Knopf’s copyright releases. If 


anyone has an article in the 
book and wants payment, write 
Mitchell Goodman, 177 Webster 
St., E. Boston, Mass. 02128 and 
send a copy to UPS in NYC. 


Unuerground Press Diges: 
(unrelated to one of several 


Membership? 


The rules in U.P.S. are traditional rather than legislative. 
These are the rules: 


1. All members agree to free exchange of material. 
if any U.P.S. member does not want another 
member, for some reason, to reprint his material, 


‘that member merely so notifies the other member 


and U.P.S. Specific articles may also be exempted 
from reprinting (as when copyright conflicts) by a 
simple notice, but this is very rare. 


2. $25 initiation fee paid upon application for 
membership. New members may be objected to and 
brought to a general vote while they are associate 
members (first 10 weeks). If vetoed, $25 is refunded: 
Old members may be ejected by the same process. 


3. Members must send a dozen (12) copies of each 


libraries and the general public to help finance U.P.S. 


9. 


U.P.S, maintains a permanent library of underground 


newspapers, properly filed, for use by researchers. © 


10. 


U.P.S. microfilms all U.P.S. papers and then, 


annually, sells the complete run for .that year to 
libraries. The profits from this are split 50-50 with the 
papers. 


ll. 


U.P.S., in cooperation with the Radical: Research 


Center, publishes a complete Reader’s Index ‘to the 
Underground Press, cross-indexed and keyed to the 
microfilm reels. 


12. U.P.S, has prepared an “amicus curiae” (friend ot 
the court) legal -brief for filing with the judge of any 
paper busted for “obscenity”. The many legal citations 


in 


this heavily researched brief make it a lawyer’s kit for 


defense‘ of an underground paper. If necessary, U.P.S. 
also has national legal counsel available. 


13. 


U.P.S. retains an accountant who is available for 


setting up accounting, auditing, and advising about 


through Concert Hall and UPS years ago). eee a Mew Bia = Pee x te ams 

SAN : wiribuk member paper. They are also requested to honor the ; : 
Ad ae nae Settee my This pa (a anda Pas sae U.P.S. Library subscriptions, which U.P.S: sells. The 14,. U.P.S. also acts as a literary agent to sell articles, 
considerable involvement in thru a major | , dozen copies are used for advertising sales. publicity,  >°OKs, and photos out of the underground press for the 


setting up both Robert England 
and Concert Hall as ad reps I 
now look upon as creating two 
Frankenstein monsters. The 
Internal Revenue Service may 
soon try .to..put, me, away. for 


signing ‘all those checks. No one; '. AY 


should >have: to ‘bear that 
responsibility,’ nor} should they 
-have that, power. 


also containing numerous 
articles from the underground 
press. It’s doubtful if it will last 
long enough to be worth; 
bothering with, but they didn’t: 
pay for anything. We have” 


contacted them and. they have; ` 


promised to: pay all the papers: 


whose ’material'was used, so). 4; 


we'll’ be waiting. °°’ 


and sales. 


4. U.P.S. members. should note on their masthead 
that they are members of U.P.S., so that the public 
and other U.P.S. members will know. They also 
should publish the membership list occasionally. 


5. When reprinting an article from, another U_P.S. 


15. 


creators. In this capacity, U.P.S. acts as a collective . 
bargaining agent to deal with those capitalists who 
would attempt to rip off the underground press. ` 


U.P.S. holds conferences where editors get together 


and exchange and solidify their collective experience. 


16. U.P.S, conducts, studies of ‘underground newspaper 


member, it must always be credited + c.g. Secd/UPS. readership fo help. the papers sell more ads, serve old’ ` 
readers Detter, each new readéts, aiid’ identify 


> This is not! only fair, but: protects the other paper's ` 


‘copyright. 


rea dership. | 


se 


Un 


“ UPS, BOX 26 VILLAGE STATION, NYC, 10014 


CANADA/UPS 
office pendina 


ALTERNATE SOCIETY, 10 Thomas St., St. Catharines, Ont., $3.50/12 iss. 

CARILLON, Univ. of Sask. Regina Campus, Regina, Saskatchewan. 

CHEVRON, University of Waterioo, Waterloo, Ontario $8/yr. 

DIME BAG, 3592 University St., Montreal 130, Que. 

FOURTH ESTATE, 24 Brighton Ct., Fredericton, N.B. 

GEORGIA STRAIGHT, 56A Powell St., Vancouver 4, B.C. $9/52 iss. 

HARBINGER, Box 751, Stn F, Toronto 285, Ontario, $4/26 iss. 

OCTOPUS, Box 1259, Station B, Ottawa, 4, $4.50/26 iss. 

OMPHALOS, 27912 Fort St. No. 4, Winnipeg 1, Manitoba, $5/26 iss. 

PRAIRIE FIRE; FOURTH ESTATE: Regina Community Media Project; 
210 Northern Crown Bidg. Regina, Sask. 

SWEENEY, 119 Thomas St., Oakville, Ontario, $2.50/12 iss. 


UPS/Europe, Box 304, 8025, Zurich, Switzerland 


FIFTH COLUMN, 100 New Cavendish Street, London WI, England 
FRIENDS, 305 Portobello Rd., London W10, Eng. 
HAPT, Fiat L, 42 Moore Ave., W. Howe, Bournemouth, Hampshire, Eng. 
HOLLAND HAPT, Keigersstraat 2a, Amsterdam, Holland 
HOTCHA! Postfach 304-CH 8025, Zurich 25, Switz., $5/yr. 
INTERNATIONAL TIMES, 27 Endell St., London, WC2, Eng., $5/yr. 
! KARGADOOR. Oude Gracht 36 bis. Utrecht, Holland 
OEUF 14 Ch de la Mogeonne, 1293 Bellevue, Geneva, Switzerland 
OM, Kaizerstraat 2A, llet, Amsterdam, Holland, Neth. 
OPS VEDA, 16 Woodho!im Rd., Sheffield 11, Eng. 
OZ, 52 Princedale Rd. London W11, Eng. $6/yr. 
PEACE NEWS, 5 Caledonian Rd., Kings Cross, London WI, Eng. $8.50/yr. 
PIANETA FRESCA, 14 Via Manzoni, Milano, Italy 20121 $1/per iss. 
.QUINTO LICEO, t/o Tommasco Bruccoleri, 3, Meadow Place, London, Eng. 
REAL. FREE PRESS, Runstraat 31, Amsterdam, Netherlands, $1/2 iss. 
RED MOLE, 182 Pentonville Rd., London NI Eng. 5.50/yr. 
ROTTEN, Huset, Raadhusstraede 13, 1466 Copenhagen K. Denmark 


EUROPEAN ASSOCIATE MEMBERS 


PANGGG, upn—sippenpresse, d-85 nurnberg Kopernikusstr, 4, Germany 
CYCLOPS, 32. St. Petersburg Place, London, W2, Eng. (Comi») 


LATIN AMERICA/UPS 


ECO CONTEMPORANEO, C. Correo Central 1933, Buenos Aires, Argentina 
.. membership list temporarily unavailable 


USA/UPS 


ALBION’S VOICE, Box 9033, Savannah, Ga. 31401 $4/yr. 
AMAZING GRACE, 212 Ww. College Ave. Tallahassee, Fla. $6/26 iss. 
ANGRY CITY PRESS, 14016 Orinoco Ave., E. Cleveland, Ohio 44112 
ANN ARBOR ARGUS, 708 Arch St., Ann Arbor, Mich. 48104 $3/yr. 
AQUARIAN ORACLE, 8003 Santa Monica Bivd., L.A., Calif. .50/iss. 
AQUARIAN TIMES, 331 Forest Acres Shipping Ctr., Easley, S.C. 29640 
AQUARIAN WEEKLY, 292 Main St., Hackensack, N.J. 
ASTRAL PROJECTION, Box 4383, Albuquerque, N. Mex. 87106 
AUGUR, 207 Ransom Bidg., Eugene, Ore. 97401 
BARD OBSERVER, Box 76, Bard College, Annandale-on-the-Hudson, N.Y. 12504 $/sem. 
BERKELEY BARB, Box 1247, Berkeley, Calif., 94715 $6/yr. 
BERKELEY TRIBE, Box 9043, Berkeley, Calif., 94709, $8/yr. 

= ITH SIDES NOW, 10370 St. Augu: tine Rd. Jacksonville, Fia., s2217 sat iss. 

ROADS! DE/FREE PRESS, Box 65, Cambri 02139, $4.50/y Stig 
BURNING RIVER NEWS, 13037 Euclid Aven Cleveland, Ohio ‘44112 $5/vr._ 
CHINOOK, 1452 PENNSYLVANIA St., Denver, Col., 80203 $6/50 iss 
THE CLAM COMMUNITY LIBERATOR, Box 13101, St. Petersberg, Fla. 33733 
COME OUT, Box 92, Village Station, New York, N.Y. 10014, $6. 50/12 iss. 
COUNTRY SENSES, Box 465, Woodbury, Conn. 06798 $5/yr. 
CREEM, 3729 Cass Ave., Detroit, Mich. 48201 $5/24 iss. 
‘DAILY PLANET, Suite 2-3514 S. Dixie Hwy., Coconut Grove, Fla. 33133 $5/yr. 
DALLAS NOTES, Box 7140, Dallas, Texas 75209 $5/yr. 
DIFFERENT DRUMMER, Box 2638, Little Rock, Ark. 72203 $2/14 iss. 
DISTANT DRUMMER, 420 South St., Philadelphia, Pa. 19147 $7/yr. 
DOOR TO LIBERATION, Box 2022, San Diego, Ca. 92112 $4/26 iss. 
DWARFF, Box 26, Village Station, N.Y., N.Y. 10014 
EAST VILLAGE OTHER, 20 E. 12 St., N.Y., N.Y. 10003 $6/yr. 
EL GRITO DEL NORTE, Box 466, Fairview Station, Espanola, N.M. $4/yr. 
EYE OF THE BEAST, Box 9218, Tampa, Fla. 33604 | 
FERAFERIA, Box 691, Aitadena, Ca, 92001 $4/13 iss. 
FIFTH ESTATE, 1107 W. Warren, Detroit, Mich. 48201 $3. 75/yr. 
FILMMAKERS NEWSLETTER, 80 Wooster St., N.Y., N.Y. 10012 
FREEDOM NEWS, Box 1087, Richmond, Ca, 94801 $2.50/12 iss. 
FREE SPAGHETTI DINNER, Box 984, Santa Cruz, Ca. 95060 $4/yr. 
FREE YOU, 117 University Ave., Palo Alto, Ca. 94301 $6/yr. 
> FUSION, 909 Beacon St., Boston, Mass. 02215 $5/yr. 

GEST, Box 1079, Northland Center, Southfield, Mich. $2/yr. 
GREAT SPECKLED BIRD. Box 54495, Atlanta, Ga. 30308 $6/yr. 
GREENFEEL Jms Madison Law inst., 4 Patchin PI, NY, NY. 10014 
GUARDIAN, 32 W. 22 St., N.Y., N.Y, 10010 
HAIGHT-ASHBURY TRIBUNE, 1778 Haight St., San Francisco, Ca. 94117 $10/yr, 


sw 


Bronx, N.Y. 10472 Wisconsin State University 


Bert Marian River Falls, Wisc. 54022 


erground Press Syndicate 


Hennepin County Library 


HARRY, 233 East 25 St., Baltimore, Md. 21218 $4/yr. 

INDIANAPOLIS FREE PRESS, Box 225, Indianapolis, Ind. 46206 
INQUISITION, Box 3882, Charlotte, N.C. 28203 $2/6 iss. 

KALEIDOSCOPE, Box 5457, Milwaukee, Wisc. 53211 $5/26 iss. 

KUDZU, Box 22502, Jackson, Miss. 39205 $4/yr., 

LAS VEGAS FREE PRESS, Box 14096, Las Vegas, Nev. 89114 $7/yr. f 
LEFT FACE, Box 1595, Anniston, Ala. 36201 
LIBERATION NEWS SERVICE, 160 Claremont Ave., N.Y., N.Y. 10027 $15/mth 
LIBERATOR, Box 1147, Morgantown, W. Virginia 26505 

LONGBEACH FREE PRESS, 1255 E. 10, Long Beach, Ca. 90813 $6/25 iss. 

LOS ANGELES FREE PRESS, 7813 Beverly Bivd., Los Angeles, Ca, 90036 $6/yr. 
MADISON KALEIDOSCOPE, Box 881, Madison, Wisc. 53701 $5/yr. 

MEMPHIS ROOT, Box 4747, Memphis, Tenn. 38104 $3.50/yr. 

METRO, 906 W. Forest, Detroit, Mich. 48202 $4/yr. 

MODERN UTOPIAN, P.O. Drawer A, Diamond Hts. Sta., S.F., Ca. 94131 $4/yr. 
MOTHER EARTH NEWS, Box 38, Madison, í Ohio 44057 $5/yr. 

NEWS FROM NOWHERE, Box 501,Dekaib, te 60115 $5/yr.; 

NEW PRAIRIE PRIMER, Box 726, Cedar Falls, Iowa 50613 $4/20 iss. 

NEW YORK HERALD TRIBUNE, 110 St. Marks Place, N.Y., N.Ya $5/lifetime 
NOLA EXPRESS, Box 2342, New Orléans, La, 70116 $3/yr. 

NORTH CAROLINA ANVIL, Box 1148, Durham, N.C. $7.50/yr. 

NORTHWEST PASSAGE, Box 105, Fairhaven Sta., Bellingham, Wash. 98225 $5/yr. 
OLD MOLE, 2 Brookline St., Cambridge, Mass. 02139 $5/20 iss, 

ORACLE OF SAN FRANCISCO, 1764 Haight St., San Francisco, Ca, 94117 
OTHER SCENES, Box 8, Village Station, N.Y., N.Y. 10014 $6/yr. 

OTHER VOICE, c/o Why Not Inc., Box 3175, Shreveport, La. 71103 $5/yr. 
PAPER WORKSHOP, 6 Helena Ave., Larchmont, N.Y. 10538 $4/yr. 

PEOPLES DREADNAUGHT, Box 1071, Beloit, Wisc. 

PHILADELPHIA FREE PRESS, Box 1986, Philadelphia, Pa. 19105 

PROTEAN RADISH, Box 202, Chapel Hill, N.C. 27514 $8/yr. 

QUICKSILVER TIMES, 1736 R St., N.W., Wash., D.C. 20009 $8/yr. 

RAG, 2330 Guadalupe, Austin, Tex. 78705 $7.50/yr. 

RAT, 241 E. 14 St., N.Y., N.Y. 10009 $6/yr. 

REBIRTH, Box 729, Phoenix, Ariz. 85001 

RISING UP ANGRY, Box 3746, Merchandise Mart, Chicago, III. 60654 $5/yr. 
ROOSEVELT TORCH, 430 S. Michigan Ave., Chicago, III. 60605 

SAN DIEGO STREET JOURNAL, Box 1332, San Diego, Calif. 92112 

SECOND CITY, c/o The Guild, 2136 N. Halsted.. Chicago, III. 60614 $6/26 iss. 


SPOKANE'S E'S NATURAL, L, Madala Print Shop, Box 1276, Spokane, Wash. 99210 $5/yi4. 
SUNDANCE, 1520 Hill, Ann Arbor, Mich. 48104 $3,50/yr. 

UPROAR, 44 Wimbleton Lane, Great Neck, N.Y. 11023 

VIEW FROM THE BOTTOM, 532 State St., New Haven, Conn. 06510 $5/20 iss. 
VORTEX, 706 Mass St., Lawrence, Kansas 66044 $5/24 iss. 

WALRUS, Box 2307 Sta. A, Champaign, ili. 61820 

WATER TUNNEL, Box 136, State College, Pa. 16801 $3/yr. 

‘WILLIAMETTE BRIDGE, 6 SW 6th, Portland, Ore. 97209 $5/26 iss. 

WIN, 339 Lafayette St., N.Y., N.Y. 10012 $5/yr. 

WORKER'S POWER. 14131 Woodward Ave., Highland Park, Mich. 48203 $3.50/yr. 


USA/UPS! ASSOCIATE MEMBERS 


AKWESASNE NOTES, Roosevelton, N.Y. 13683 .50/iss. 

ALESTLE, c/o Paul Gorden, 7407 Tower Lake Apt. 1D, Ewardsville, III. 62025 
ALLIANCE MAGAZINE, Box 229, Athens, Ohio 4570 

ALL YOU CAN EAT, R.P.O. 4929, New Brunswick, N.J. 08903 $3/yr. 
ALLTOGETHER, 44208 Montgomery-33 Palm Desert, Calif. $10/yr. 
ALBION’S VOICE, P.O. Box 9033, Savannah, Ga. 31401 $4/yr. 

AQUARIAN HERALD, Box 83, Virginia Beach, Va. 23458 

ATLANTIS, 204 Oxford, Dayton, Ohio 

BOTH SIDES NOW, 10370 St. Augustine Rd., Jacksonville, Fla. 32217 $2/12 iss. 


‘COLLECTIVE, 619 Clark St., Evanston, IIl. 60201 


COME TOGETHER, P.O. ants 163, Encino, Calif. 91316 


THE D Cc. GAZETTE, 109 Bth N.E., ETETEN D.C. ETTE [yn 
EDGE CITY, 116 Standart St., Syracuse, N.Y. 13201 $3/yr. 
EVERYWOMAN, 6516 W. 83 St., Los Angeles, Calif. 90045, $2.50/10 iss. 
FAIR WITNESS, P.O. Box 7165, Oakland Sta., Pittsburgh, Pa. 15213 

FOX VALLEY KALEIDOSCOPE, Box 252, Oshkosh, Wisc. 54901 

FREE PRESS OF LOUISVILLE, 1438 S. First St., Louisville, Ky. 4028 $6/yr. 
HIGH GAUGE, Box 4491, University, Ala. 35486 $5/yr. 

THE HIPS VOICE, P.O. Box 5132, Santa Fe, N. Mexico 87501 $5/24 iss. 
HOME NEWS CO., P.O. Box 5263, Grand Central Station, N.Y. 10017 
HUNDRED FLOWERS, Box 7152, Minneapolis, Minn. 55407 $9/yr. 

IT AIN’T ME BABE, c/o W.L. Office Box 6323, Albany, Calif: 94706, $6/yr 
LIBERATED GUARDIAN. 14 Cooper Sq., New York, N.Y. 10003 $10/yr. 


_ THE LONG ISLAND FREE PRESS, P.O. Box 162, Westbury, N. Y. 11590 $6/2 vrs, 


NEW TIMES, Box J, Temple, Ariz. 85281, $10/52 iss. 

NOTES FROM UNDERGROUND, P.O. Box 15081, San Francisco, Calif. 94115 
OUR TOWN (COLLECTIVE), Box 611, Eau Claire, Wisc. 

PALANTE YLP, 1678 Madison Ave., New York, N.Y. 

PROTOS, 1110 N. Edgemont St., Los Angeles, Calif. 90029 $3/yr. 

PURPLE BERRIES, 449 West Seventh Ave., Columbus, Ohio 
REARGUARD, P.O. Box 8115, Mobile, Ala. 36608 $4/yr. 

THE S.S. PENTANGLE, Box 4429, New Orleans. La. 70118 $4/20 iss. 

ST. LOUIS OUTLAW Box 9501, Cabanne Sta, St. Louis, Mo.63161 | 
SUSQUEHANNA BUGLER, 700 Market St., Williamsport, Pa. 17701 .25/iss. 
TASTY COMIX, Box 21101, Wash., D.C. 20009 

THE TIMES NOW Box 676, Coconut Grove, Fla. 33133 

TUSCON FREE PRESS, Box 3403, College Sta., Tuscon, Ariz. 85716 


Subscription ends Dec. 31,1970 Undergraduate Libraries Dan Jones Periodicals Section ‘Liza Williams 
: ss | Ohio Sic University Libraries 1718 P. St. N.W., Suite 910 Sen hte ns oa Arts. Publicity Department 
Harry Greenberg 1858 Neil Ave. _ Washington, D.C. 20036 Willow dal s iryo ar Canada Capitol Tower 
WAMO-FM Columbus, Ohio 43210 : : 1750 N. Vine Street 
Radio Free Pittsburgh ae Lynn Shults Jeanette King Los Angeles, California 90028 
Bivd. of the Allies © Newspaper Clerk P.O. 12216 Ackland Station Serials Dept.—Library 
Pittsburgh, Pa. 15219 Social Studies Division ti oer Nashville, Tenn. 37212 University of Waikato ends June ’71 
: 2255: Southern Illinois University Library Hamiiton, New Zealand 
Doda luia Carbondale, Ill 62901 Ken Simon Passaround Readers Associated 
950 Evergreen Ave its Box 95 University Station Katherine Murphy Box 337 
À ` Library Serials Syracuse, N.Y. 13210 University of Maryland Kensington, Maryland 20795 


McKeldin Library—Serial Dept. 
College Park, Md. 20742 


Route i UPS Subscription 

Technical Services Division Steve Roday Library Subscribers: 

Sehi LIREO; lows Subscription ends June 30, 1971 302 Nicollet Mall PR Dept. : 
7 Minneapolis, Minn. 55401 National Periodicals Publications UPS supports itself largely thru 
i ; | 909 Third Ave. the sale of library subscriptions, 
a Sore Alternate Cultures Reading Room Serials Department _ N.Y., N.Y. 10022 wherein someone (usually a 
Bellport, N.Y. 11713 ee is e University of Oklahoma Library library) pays UPS for æ 
sie 5 401 W. Brooks, Rm. 130 R.J. Silvers subscription to all the UPS 


Binghamton, N.Y. 13901 
Norman Winter | 


Uni Records 


8255 Sunset Blvd. Buddy Blake Vancouver 8, CANADA add these people to their, 

Los Angeles, Ca. 90046 Shelby Singleton Corp. Subscription ends Dec. 31, 1971 subscriber list, for free. So, 

| 312 Jefferson St. McKeldrin Library please do so, so we won’t have. 

Serials Dept. Nashville, Tenn. 37208 Prof. Guiseppe Del Bo Serials Dept. to go to jail for mail traud. This 

Kent State University Library Banca Lombarda De Depositi University of Maryland is the system we have been using 

Kent, Ohio 44240 Vern Dollase Conti Correnti College Park, Md. 20742 to support UPS for several years, 

Lock Box 4 Casella Postale 1182 and it has worked out well, but: 

State of Oklahoma Fort Atkinson, Wisc. 53538 Milan, Italy Library we wish all papers; would 

Oklahoma Department, of Libraries. x Seneca College = _ Participate and put these K penie 
109 State: Capitol . “TB: B. länger. Ker -oni The Company and Sons -~ : _1750 Finch Ave. E. pei Wes on Sows von’ borik EPPES, 
Oklahoma City, OK.’ 7308, „21 Claremont DE a ee 275'Capp St. oi _, Willowdale, cane AKAN si me 1 OMAR Bae pate pele 
ea ee ey, E sw York, N.Y. 10027 © naay ' San Francisco, Cai M4110, ch aii T CANADA > P32 28w iar EG ne aie F, EASI bigorn pa CREDAS? 


Norman, Oklahoma 73069 


Dept. of Anthro & Sociology 
. Univ. of British Columbia 


papers. Instead of dues or. 
something, we ask the papers to 
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The Underground Press AD 

Syndicate is the world-wide = 
association of underground OCCASION ALLY 
newspapers, and exists to raise 
hat hp ee of the (oF ten?) 
underground press among the TO 
poa and internally, and to 
sefVice the needs of underground 
newspapers. A current list of KEEP 
membership, with subscription U P S 
rates, and information on U P.S. es 
is available by sending a 
stamped, self-addressed Gone a “NCOurage di 
envelope. A sample packet of a  S¥mbo] „p CMinati 
d < Which of an : lon of > 

ozen papers costs $4. The Means DO „< Within a ... he info , 
UPS. Directory, containing ad pp circle: @) Triton in R,y. 
rates and. other specifications,  - ` this is a Xer dica] SOftwy 
costs $2. A Library Subscriptiog. “THANK ç za mark, the ika 


PLEASE 
RUN 


to nearly all the papers costs $50 
for 6 months, $100 for a year. 
UPS., Box 26, Village Station, 
New York, New York. (212) 


691-6073. 


Underground Press Syndicate 


The underground press is a whole thing. There is no way to get at the papers 
without taking in the whole context of the papers too—there is no separation. 
We say the underground papers are the solution to the problem of separation, 
because they are so together. The underground press is totally committed to the 
revolution, as the revolution is totally committed to driving people out of their 
separate shells and into each other’s arms. | 

I'm talking about unity, brothers and sisters, because we have to get it 
together. We are the solution to the problem, if we will be just that. If we can 
feel it, LeRoi Jones said, “feeling predicts intelligence.” The underground press 
will make you feel it or put the paper down. The underground press is papers, 
and papers are the media of our whole lives. We have to come together, people, 
“build to a gathering,” or else. Or else you are dead, and gone. 

The underground press will bring you back to your sense from wherever you 
have been taken to hide. The underground press is bad. Their staff's lives are 
totally given to this media. They are a whole thing. They are a working model of 
the new paleo-cybernetic culture in action. There is no separation. They live 
together, work together, they eat together, fuck together, get high together, 
walk down the street and through the world together. There is no separation. 
Just as their papers will bring you together like them, if you read them. If you 
will live it. And we will make sure you can read them, because we know you 
need them as bad as we do. We have to have them. 

The underground papers are the source and effect of our spirit flesh. The 
staffs are the source and effect of the papers, just as you are. Just as | am. Just 
to read the papers and have it be our selves, is what we want. What we need. We 
are a lonely desperate people, pulled apart by the killer forces of capitalism and 
competition, and we | neer the papers to hold us together, Separation is doom. 
We are free men? and we demand a free press, a free high energy source that will 
drive us wild into the streets of America yelling and screaming and tearing down 
everything that would keep people slaves. 

The underground press is that force. The underground press is the revolution, 
in all its applications. There is no separation. Everything is everything. There is 
no thing to fear. The papers will make you strong, as they are strong, and there 
is no way they can be stopped now. All power to the people! The underground 
press is here now for you to read and see and feel now! Give it up — come 
together — get down, brothers and sisters, it’s time to testify, and what you have 
in the underground press is a living testimonial to the absolute power and 


strength of papers. Go wild! The world is yours! Take it now, and be one with 


it! Kick out the jams, motherfucker! And stay alive with the underground press! 
UNDERGROUND PRESS SYNDICATE (world-wide association of hip/radical 


Lb ol s.publications), BOX 26, VILLAGE’ STATION; NEW YORK, NEW YORK 10014 
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= (The above is a paraphrase of John 
(212) 691-6073 Sinclair, writing on the MC-5.) 


UNDERGROUND PRESS CLIPPING SERVICE 


clippings —— 


opportunity to write a snidg piece 
calling Capitol capitalistic mames. 

Capitol replied that Rolling Stone's 
hands weren’t exactly ee We eagerly 
await Rolling Stone’s next attempt 

to wipe off the blood. It is good to 


Capitol made the first aggressive 
move, by sending their PR woman, 
Liza Williams, a Los Angeles Free Press 
Columnist, on a tour of underground 
newspapers. She travels in a VW bus 
dubbed the Smog Farm Bus and is 


on our culture by gently mocking its 
true members on the Hog Farm buses. 
The tour is a thinly disguised publi- 
city hype motivated by a desire to 
regain “contact” with today’s youth 
so as to control the “youth market” 


While Marx’s ghost smiled benignly, 
the hip capitalists took to the ring to 
try to outhip each other. In the right 
corner, wearing black trunks, Rolling 
Stone Magazine. in the other right 
corner, wearing white trunks, Capitol 


Records. 


From: Rolling Stone, April 2 


Lest you be put off by their crazy cap- 


italistic ways, the people at Capitol want 


it known how really fond they are of to- 
day’s rebellious, long-haired youth, many of 
whom can be observed safely from inside 


the big round Capitol Tower near Holly- 
wood and Vine. Certain executives, in 
fact, have become so paranoid about 
losing touch with the underground, they 
decided to send their house freak/flack 
Liza Williams, Los Angeles Free Press 
Columnist, on a nationwide tour of the 
underground press., Starting in April, 

_ Liza will visit some 30 of the country’s 
top radical newspapers and, as she puts 
it, just sit around and bullshit with the 
editors. Already the executives have hit 
a culture gap however. They want Liza 
to travel by’ jet. She wants to rent a 
Volkswagen bus. 


Anyway, check your local underground 


rag to see when Liza plays your town. 
And remember, inside her little black 


purse she carries a big fat expense account. 


Dear Rolling Stone: 


You make me sick. Now that I’ve got 


that off my chest let me try and lucidly 
go through your snide item in April 2nd 


Random (apt title) Notes about my ~ 


trip around the country visiting the under- 


ground press. 


Our “crazy capitalistic ways” are little 
different from your own. You recent- 
ly doubled your page rate for advertis- 
ing, raising it to 1,600 dollars. This pre 
sumably is what your market will pay, 
obviously preventing any small .indepen- 
dent record company from being able 


Paid aerate anna bine fl 


painted psychedelic! Thus Capitolizing 


VIEW EFRom THE 


CAPITOLIST 


PIGS 


to afford to advertise in your paper 
thus you are dependent on our “crazy 
capitalistic” dollars. 


Yes, executives here are concerned with 
selling our records to the market you 
serveand call underground. Without this 
kind of product you would have little 
to review. If it can be-improved by a 
better understanding of the desires and 
tastes and needs of that market you 
will have better records to review and 
listen to. 


I will visit some 150, not 30, under- 
ground,or alternative, press. I prefer 
the latter term by the way. I am in- 
acurately quoted as\saying I will“Sit 
around and bullshit with the editors.” 
“Sit around and bullshit” is the kind -of 
hip garbage talk I do not use, as for the 
editors, I am more interested in the 
music reviewers and their opinions. 


When the idea of this trip first came up 


“etc. However Í felt that there was 4 larg- 
er and more -scattered and equally ‘import- 


ant bunch of people in more remote 


places so I suggested a camper-bus would 


be a better way to go, there was no 
argument over this. 


As for my black bag full of expense: ac- 


count money—unfortunately, so much of 


our budget is spent paying your exhorb- 
itant advertising rates that my allocation 


per paper is $2.50. 


Glad you’re out there promoting better 
productsand volunteering to keep the 
music business clean. 

Cordially, Liza Williams 


Œ God Protect America!! _ 
KEEP AME! AMERICA 


p es o — SOUND IN BODY — PURE OF HEART — 
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- WARNING! - - “decease Magazines Contain Deadly pe 
Beware of Persons Who Read or Sell Them 


Guard Children and Young People From Reading 


Them 


Burn Them Now—Not Your r Souls—in—Hell 
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— HOTcCHA: 


Rolling Stone couldn’t resist the 


Ro&khTOM 


see hip capitalists recognize each other 
for what they -really are. 


No ‘Chicks,’ ‘Broads,’ 
or ‘Niggers’ for Old Mole 


The Old Mole, an outstanding politically revolutionary newspaper from 
Boston, is one of the few underground papers in.the country to take a 
policy stand against male supremacy. We reprint below: The Old Mole’s 


statements on manuscripts and advertising. 


The Old Mole announces that .. 
will no longer accept manuscripts or 
letters that use language such as emas- 
culation, castration, balls to mean 
courage, letters addressed “Dear Sir” 
or “Gentlemen” or other examples 
of male supremacist. language. 

Use of this language reflects values 
and patterns of thought that are op- 
pressive to half the people in the 
world and harmful to all. To use 
the word balls to mean courage im- 
plies that 1) balls havesomething to 
do with courage and that 2) women, 
because they don’t have balls, don’t 
have courage. Similarly, the words 
castration and emasculation imply 
acceptance of the myth that man is 
superior to woman because of the 


ae pr Aa ae 


reile E T A ae taiea 


men having pov as yer WOT 
that we en to change. One way we 
can work to change this is to chal: 
lenge the use, conscious or uncon- 
scious, of words and phrases that go 
along with this power structure. In 
other words, we will not print letters 
that call women “broads” just as we 


would not print letters that call blacks 


“niggers”. 

From now on if we receive a 
letter that uses. male supremacist lan- 
guage, we will return it to the sender. 
We will answer the letter, and we 
will explain why we are sending it 
back and why we thought the lan- 
guage’ was, oppressive, since we realize 
these. _ oppressive, thought ‘patterris 
and values are not always conscious 


and deliberate. But we wil! not print’ 


this language in the paper. 


_ 


People have asked us to explain 
our policy of. rejecting advertising 
which exploits women. These are ads 
everyone is familiar with: a movie 
ad illustrated with a picture of a 
girl in a bathing suit; a car, cigarette 
or record ad which implies that.wo- 
men will sleep with a guy if he buys 
the product; a cosmetics or deodorant 
ad which tries to make women feel 
inadequate or ugly without the “right” 
look; a classified ad in which men 
advertise for ‘“‘chicks’’. These are all 
ads which use women as sex objects 
and play on stereotypes. 

We recognize that all advertising 
misleads, manipulates, and tries to 
get people to allow themselves to be 
exploited. That’s what it’s for. We 
hate to accept cny advertising. But 
we can’t figure out how else to sur- 
vive financially. Hardly any newspaper 
in America, even straight ones, gets 
enough money just from selling the 
paper. The sources of left-liberal 
wealth are F pi as Sa p 


7 heavier. . 


Nickel Review 


_ But we know that everybody else 
knows advertising is a hype. We will 
not destroy capitalism by refusing 
to accept their ads.. We can help 
build the mavement that will destroy 
capitalism by continuing to publish, 
and taking their money. 

So why do we refuse ads that 
specifically exploit women? Most peo- 
ple, especially men, still view women 
as secondary, different, mysterious, 
weak, stupid, decorative, sex objects— 


- something less than real people (men). 


Those attitudes go so deep that even 
if they are not as blatant as in 
advertising they are. still present to 
some degree in all of us. If we have 
any influence, as a newspaper, with 
anyone, we want to use it to say: 
male chauvinism is so intolerable to 


women. are sali this. way in adver- 
tising. We are saying it is no longer 
something that people should také 
for granted. The use of women in 
advertising is one of the hammers 
beating against women’s minds to 
keep them down. 

People often say this attitude is 
puritanical—that the underground 
press is part of a revolutionary new 
culture that rejects the repression of 
sex, and celebrates bodies, free love, 
sensuality. But- the cultural revolu- 
tion, like any revolution, is phony 
if it’s only for ‘half the people. The 
“sexual revolution” ean be’ just à 
vote way for men touse ana exploif 

sd There’s a tot~of dilterenes 

een being sexually free and being 
a better object for someone else’s 
sexual feelings, a groovy decoration 
for a “hip” life style, a symbol of 
sex or the earth, or beauty or any- 
thing. Ads which encourage these 
attitudes toward women are no dif- 
ferent, no less exploitive, than ads 
in which straight women are offered 
to men as objects to own in their 
straight lives. The cuiture will always 
be repressed if it represses the active 
humanity of half the people. 


The Old Mole,, 2 Brookline Street, 
Cambridge, Mass. 02139 


“We recognize our old friend, our old 
mole, who knows so well how to work 
under-ground, suddenly to appear: the 
revolution.” —Marx — 


-and to articulate 


Rolling Stone 


By CRAIG PYES 


The Cambodian Invasion had almost causea 
a general strike ‘on the nation’s college 
It was out there, even the businessmen sli a- 
bout their sealed offices could feel the vibrations 
of political energy rattling at their windows. Even 
the “hip” businessmen could feel it, though they’d 
been sensing it for a long time. The hip 
could use all the excitement by interpreting the ev- 
ents until they became meaningless and innocuous, 
and by pretending to be behind it in order to boost 
subscriptions. But the promoters couldn’t deal with 
it, because it was no longer safe to send rock groups 
to the coliege campuses: Not safe for the rock 
groups or the college campuses. 


At Rolling Stone, the nation’s meet rock maga- 
zine, the editors were busily assembling what they 
called their “Pitiful Helpless Giant Issue”. Tog an 
sent their staff editors to Augusta, Jackson, and Kent, 
and were compiling long chronologicalreports, which 
is the RS style.- 

John Burkes, who was the. managing editor, told 
me at the time, “We’re really becoming tical, 
man. We asked Paul Jacobs to go to Augusta, but 
he couldn’t make it; but we’re eel Ai work with 
him more closely in the future. e have Greil 
(Marcus) covering Berkeley—Maybe you could give 
him a call. Also we want to use you more, now that 
we’re becoming political.” —s_. 

Rolling Stone claims a circulation of 300,000— 
which is twice the circulation of Ramparts. It has 
become “more political” exactly three times in it’s 
nearly 3 year history: one issue a year to balance 
the other 25 issues a year of cultueal rip-off. 

The fact that’RS has double the circulation of 
Ramparts is interesting, since Jann Wenner, Rolling 
Stone’s editor and founder, used to work for Ram- 

rts. Before that he wrote a rock column in the 
ily Californian, UC Berkeley’s student newspaper. 

e ‘interesting’ fact is that RS instantly appealed 

to the youth culture in a way that Ramparts or most 

Movement publications never could—it was readable 

and good agers and immediately got mass support 

beyond the college ‘circuit. RS was started in the 


Fall after the Summer of Love, carrying with it out 
of the Haight a tone that was both boyyant and ideal- 


66 


istic. ou might say,” Wenner told me. a few 
months ago, “that my politics are the promotion 
of good vibes.” 

It was Rolling Stone’s initial failure to educate 
© its readers the political conse- 
ences of their culture; in fact, after a time, it was 
its readers whick. educated RS to the financial im- 
plications of revolution. _Wenner’s, and thus the 
magazine’s role, ‘vas to stick to music, and by way of 
ava Pae reason’ ` offered as the only viable political 

ution. 


The underground media has come a 
long way since the first underground 
papers were started in 1965 and ‘66. 
The influence has been great, even a- 
mong established, journalists. Few 
young newspapermen on straight news- 
papers accept the myth that they are 
“objective” reporters. There is no such 
thing as objective news. In a confront- 
ation between the movement and the 
establishment a reporter has the choice 
of taking his stand behind the police 
lines or with the people. A war corr- 
espondent can report the war behind 
NLF lines or by accompanying enemy 
troops. If the N.Y. Times was object- 
ive, as it claims, it would have a report- 
er stationed in Hanoi and with the 
guerrillas. The underground press made 


no bones about being objective. We 
took our stand and we took it openly. 
At the Pentagon we got busted, at Chi- 
cago we got beaten and at the Yip-In 
at Grand Central Don McNeill got 
tossed through a plate glass door by 
New York’s finest. Our reports of 
these events were biased and subject- 
ive. We were with the people against 
the government. We never claimed to 
be objective. 

But within this subjective frame- 
work there is room for objective re- 
porting, for honesty and for a critical 
eye. It is not an easy thing to do, to be 
objective and part of the movement 
because to be critical is to criticize the 
only hope (at times) for civilization. It 
is very easy for a movement writer to 
close his eyes to things which he would 
ordinarily criticize with the rationaliz- 
ation that movement solidarity dem- 
ands silence, or, even worse, a report 
that accurately reflects the going ideo- 
logy. There are few of us who have 
written about the movement who have 
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“Rock and roll”, wrote Wenner, “is the only way 


in which the vast but formless power of youth is 
structured, the only way in which it can be defined 
or inspected. The style and meaning of it has 
caught the imagination, the financial power and the 
piritual interest of millions of young pone: ; 

As Sol Stern pointed out in his Scanlan’s article 
on Altamont, this philosophy projected a passive, 
consumer image on its readers. eir role in the 
culture was to pick up on the golden melodic feces 
of their favorite stars. Rolling Stone’s role was to 
create a nation of groupies. 


The rapid rise in Rolling Stone’s circulation 

ed Wenner to place an ad in the NY Times 
in an attempt to influence businesses to advertise 
there. financial power of youth” in 1968 was 
already felt as a major economic force, and the most 
potent of the new markets. 

Historically it might be said that RS plays the 
same role am any chee Sgr puppet regime to US 
imperialism, by channeling the energies and imagin- 
ation of youth culture into consumer dependence on 
Amerikan business, and by using its influence to 
quiet real dissent. | 

The reactionary nature of this position became 
absolutely evident when the magazine took its se 
overt political stand. It came out against EXPLOI- 
TATION! of rock—but not by Business, of which 
not one word had been said in any prior issue of the 
magazine, but by tht left—by Jerry Rubin and the 
FE at is the left which exploits rock. Get it? The 


The statement was issued in a plea that its readers 
don’t go to Chicago to demonstrate against the Dem- 
ocratic Convention—well actually that never was a 
point. RS would not acknowledge that any of its 
readers would go to Chicago for any other reason 
than to hear music, so Wenner personally decided to 
discredit the groups which ha x ago to play: the 
Fugs, which he called “an old style group with little 
popularity,” Timothy Leary, a “name brand leader... 
who had lost his relevance”, and Phil Ochs, who is 
just “an old political protest singer.” 


And did the horrors of Chicago do anything to 
change this? After all, the events in Chicago turned 
out to be a great clarifier for all of us. But for Rol- 
ling Stone? In a post convention issue they wrote: 
“There is an enemy, but it’s not Hubert Humphrey. 
And this, in a nutshell, is the ‘new’ left.” 

moral implications surrounding the Demo- 
cratic Convention failed to change RS’s position, in 
fact their position was hardened. There were only 
a few thousand penpe involved, after all, and if that 
was the left in this country—Well, shu 
put in a nutshell. But th s not the c s the 
editors soon saw, as coll _ Snag college exploded in 
turmoil. There was some 
was a Movement to be reckoned with. So 


There 
what tical integrity failed to do, six months later 


bucks, it ce 
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the enticement of ‘Enem 


For a righteous example of a music publication that 
has an intelligent and straightforward outlook on the 
happenings inside Woodstock Nation; webuggest you 
check out CREŁM magazine. Creem’s address is 
3729 Cas$ Ave., Detroit, Michigan,: 48201.) 


SERS: 

1 think ROLLING STONE is on the stick 
The Dope Page is on top, and the. jive 
talk can keep a girl on the know abomg 
words to use, and be the coolest in tow 
I really like every page of ROLLING STONE 
and I hope that I will get a few lines 
from the boys and chicks telling me 
what’s clicking around: their city. _ 

You. have a really fine magazine. It’s 

1O-the jive and has the stuff. Dad, 

teat" ‘a: mag, I can’ coolly say that alk 
the: guys and galé. gre latching on to 
the magazine. So keep up the mad liter- 
ature. We’re behind you. ` 

So long, sweet potatoe. TIl plant you 
now and dig you later. Keep ’m coming. 

JILLIAN SCHULTZ 

NEW WESTMINSTER,BRITISH COLUMBIA 


Run THIS Iin YOUR 
cae L 


WARNING! 


This publication is a member 
of the Underground Press Syne 
dicate, Any attempt to repress 
this publication will be met with 
the total combined energy ofover 
100 other papers acting both cole 
lectively through U,P.S, and ine 


dividually, Full legal, financial, 


political, moral, media, and 
street support is instantly availe 
able and will be used to keep 
freedom of the press alive, No 
U.P.S, publication has ever been 
successfully repressed, We love 
you, but — BE ADVISED, 


-U.P.S. 
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g going on “out there.” 


did: RS became political.. Jumped night in with 
their “American Revolution” issue, 1969: “Like it 
or not, we have reached a point in the social, cul- 
tural, intellectual and artistic history of the United 
States where we are going to be ane py pee. 

o> ike it of 


tics. _We can no longer ignore it... 
not!!!!! 


~ It would have been very fortuitous if RS with 
its mass appeal among all strata of youth had be- 
come a political/cultural organ. instead of what it 
became: a tradesheet with occasional political news. 
For them, politics was govering a political event rath- 
er than an outlook or a way of life. 

After the Conspiracy Trial they ran a long Tipe 
on Chicago and the Trial by Gene Marine, and adver- 
tised it by running full page ads in many papers, 
stating: “Our reporter was there,” and placing a 
subscription coupon at the bottom of the copy. As 
far as I know, they never once criticized their earlier 
position regarding the Convention --or the attitudes 
which leg to that position, instead they paid Gene 
Marine $1 500 for the piece. Now it was “Our re- 
porter was there.” 


Not all the changes in RS, however, were enacted 
on that level. Much of the increased ‘current e- 
vents’ coverage starting in ‘69 came from an honest 
desire among the editorial staff. which led eventually 
to bad karma with the papers’ eit heats generat- 
ing. intrigue and personal hassles, which culminated 
a few weeks ago in the Managing Editor, Feature 
Editor, and Business Manager quitling, and another 
editor, Greil Marcus, formerty of the Good Times, 
etting fired. “When you look back on it,” said ex- 
anaging Editor, John Burkes, “it was just a little 
rock and roll paper. That’s all it was.” 


While Rolling Stone purports to be the one of 
the biggest representatives of the culturel life of 
young people in Amerika it fails utterly to recognize 
what is perhaps the most important living reality 
of our very being—that there is, in fact, no separation 
between our “politics” and our “‘culture.” Politics 
and culture are one thing—and RS’s naive stance only 
serves the interests of the pig by breaking down that 
unity and, in effect, dividing the people against them- 
selves. As RS tells it, the “left” is the enemy of the 
musicians and their fans, but, of course, the fans are 
never ever as hip or as together as the groovy pop- 
star musicians whom they worship. The fragmented 
consciousness that RS foists on its readers can only 
be considered the gravest kind of disservice. 

The non-political state of mind—the torm without 
content, which existed/exists in RS is readily evident 


by a quick look around the magazine’s new plush 
at any other large magazine, only under ‘hip’ capital- 
ism "they are moe lax about the fis 


dressing code, and 
they allow their employes to get stoned after every 
issue. But because the women are stoned and can 
tiptoe around with bare feet and bells on. portends 
no fundamental change in their condition (ex¢ep:’ 
the dope makes it more euphoric). There are stil! 
no women editors, and seldom if ever does a won- 
an’s byline appear under any article in the paper. 
O Contradictions! Contradictions! The wallpaper 
along the corridor to Jann’s office is a long line ui 
silhouetted naked women, and above it some idealist 
has put a computer print-out which reads: FUCK 
CAPITALISM! 

Jann himself is not a villainous sort, not a robber 
baron or anything. Eee being 24, having long 
hair, mod but sloppy clothes, paying yourself a little 
over $20,000 a year, and being forced to sit in the 
outer offices of “enlightened capitalists,’ whom you 
are dependent upon for advertising. Why they only — 
sneer at you as somesort of scruffy little upstart.. 
And they hardly say ‘fuck,’ let alone‘ “capitalism,” 
and a never think of putting the two together. 

Unfortunately for Wenner, his only model of an - 
editor was a bon vivant who lives the jonrnalistic 
myth—the machismo, drinking, carousing, extrav- 
agant, generous lifestyle.. Consequently, Wenner’s 
lifestyle is re much the same way. It is not 
just a copycat relationship, but also the relationship 
of the pupil to the master, and the biography of the 
master pupil. z 

Wenner has in the same style of his former editor 
outfitted his office, squandered money high-lifing it 
in NY: you know, the limosine, the plush suites, the 
best restaurants, the best of everything, all the while 
complaining that one has to wear a suit and tie... 
And that is so ioe 

Of course the giddyness of success. gives one the 
feeling: “I can do anything.” And so as RS’s circu- 
lation rose, due to bad fiscal policy, the amount of 
capital diminished. There were attempts to finger 
new markets with the revival of NY Scenes Magazine, 
a failure, and the ‘Conscience Market’ with Earth 
Times, a $60,000 failure. 

Now Wenner is back to what he knows the best: 
the Music Market. Rolling Stone is going back as it 
was: a definitive, well-written account of rock, with 
lots of gossipy notes about the ‘stars.’ “RS will be 
to rock,’ prophesied John Burkes, “what Downbeat 
is to jazz. It will be perpetual 1967 there.” 

Meanwhile Wenner, who did break a lot of 
barriers with advertisers has helped a lot of other 
genre magazines to start in circulation. His perspec- 
tives now, having gone out of culture into business, 
is to land the big accounts which will enable him to 
build a circulation of a million rgaders.- To do this 
he will have to stick pretty closely to music, having 
floated So notes of his own. As was shown 


during the Cambodian affair, too much unrest can 
be bad for business. : 
P. 19 
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Pith Estate 


Dear Brothers and Sistéfs: : 

We agree’that the- personal ads in the. 
unclassified are sexist because they en- 
courage exploitive relationships. Restric- 
tions on wording won’t help since there’s 
an obvious hang-up about trying to 
develop loving relationships in public, 
paid advertisments. But your letter raises. 
some deeper problems. 

One source of the Movement is our 
desire to liberate our personal lives from 
the puritanical oppression of capitalist 
culture, If sexist advertisers exploit the 
Movement, it’s not enough to shut them 
out. We need to find out why we’re ex- 
ploitable. We need to find ways of 
strengthening the forces of liberation 
without retreating from the goal of per- 
sonal liberation. 

‘One reason we respond to sexist ad- ` 
vertising, such as the “Easy Action” ad in 
the same issue as your letter, is because 
our male chauvinist society perverts 
sexual relations into’power relations. 
While men are’also exploited they are the 
primary support for sexism. They accept 
a basically exploitive role and use its 

. power to preserve the system of exploita- 
tion as well as to achieve specific privi- 
leges. 

It’s very important that we understand 
that sexism is rooted in male chauvinism 
because the.abstract idea of sexism does 
not tell us what sorts of sexuality are 
wrong or who’s responsible. If we can’t 
tell the difference between sexism and sex 
we'll end up withthe same puritanical 
distinctions between bodily and spiritual 
pleasures we started with. 

Which brings us around to the “Easy 
Action” ad again which is not sexist be- 
cause it presents the human body, but 
because it encourages an exploitive 
attitude. 

Another reason for the effectiveness of 
sexist advertising is that we look for in- 
dividual solutions to our common goal 
of personal liberation. The individual 
freedom of bourgeois society always 
turns out to be of a few to 
exploit theres 
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ever happens to be 
dependent. 

This doesn’t mean that we should 
give up on individual liberation and 
quietly devote ourselves to other people’s 
struggles. It does mean that under cap- 
italism we can liberate. ourselves and 
achieve genuine individuality only by 
uniting with others against capitalist 
oppression and by providing mutual sup- 
port for each other’s struggie for personal 
fulfillment. 

The Fifth Estate is helping individuals 
overcome their isolation without con- 
tributing to sexism when it publicizes 
movement groups and activities. It is 
through these groups that opportunities 
for non-exploitive persorial relationships 
can be developed. In turn movement 
groups should work to replace revenue 
lest to the Fifth Estate by its elimination 
of exploitive advertising. Above all, we 
should learn that our personal problems 
are collective problems which require 
common struggle. 


Wayne State Chapter 
New. University Conference 


MEN IN THE MEDIA | 


Nota EKPRESS 
Women are only going to be liberated when 
everyone is liberated. That is why women's 
_ liberation should be so important to men. 
It attacks the whole rotten Freudian sexual 


role thing. 


The term "male supremacy" involves the 
idea of women living vicariously thru men 
who "do things." Just what do these men 


the closest and most 
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PEOPLE'S PRESS 


Representatives from about 40 
Underground Press Syndicate members 
gathered on a farm outside \iilwaukee the 
weekend of August 8 - 11 for the fourth 


_ annual UPS gathering of the cadre. 


There were about 80 sisters and 
brothers digging Newsreel flicks, good 
dope, eating plenty of healt!:, food and 
rapping together about the problems of the 
underground Press One of 
the problems wes communication; the 
soiution was regional conferences set up 
all over the ccunttv, often. 

There-are two already set up in Sep- 
tember, on the East and West Coas. As 
another step to solve the problen. or 
communication, a UPS internal newsletter 
will be printed and distributed by L.A. 
Free Press publisher Art Kunkin (who now 
owns two presses and is printing five 
underground papers in California). 
Contributions from everyone will be 
printed. 

The papers decided to set up a 
coooperative ad agency to insure smaller 
papers of more ads. A committee was 
established with people from the bigger 
underground papers and the smaller ones, 
to formulate advertising policy from the 
capitalists.” 

There were workshops during tke 3- 
day session about Layout , LNS, 
Distribution, Racism, and the capitalist 
newsblackout of revolutionary events. ,. 

The White Panther Party ws 
represented by minister of Information 
Ken Kelley, who spoke about the party's 
program of self-determination on com- 
munity levels. A number of papero. 
pressed the desire to become White 
Panther Community. Information Services’ 
(The Ann Arbor Argus is the first ‘Sach 


paper). : 
‘Together we stand, Divided we fall! © 
Self- determination to the .Woodstock 
3 — Terry Taube 
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UNITED STATES HISTORY— THE GROWTH OF OUR LAND 


I (N. Y. or Dayton). There 


Antioch Recoed 
Underground Papers- 
What's Wrong? 


by David Ahrens 


In thinking of a definition of under- 
ground papers, ie., what.quality in a 
paper makes it underground, I find that 
subjective method in reporting is the 
only criterion I could use. Some say 
every_paper is subjective because nothing 
can be seen objectively. I agree.: 

The reaction to the revelation of sub- 
jectivity everywhere could first be seen 
in the liberal papers like the Village 
Voice and the Los Angeles Free Press. 
These papers leaned heavily on muck-, 
raking and the subjective reporting of 
events that they considered human inter- 
est or “not too important.’ 


After 1967 underground papers pro- 
liferated, giving birth to the East Village 
Other and The Oracle. Papers like E.V.O. 
decided not to make any pretense of ob- 
jectivity. They decided to tell the news 
how they saw it and when to tell it. I 
agree with the second part and not with 
the first. : 

Any event could be -told in the 4irst 
person. ‘The papers became a means of 
keeping a personal record on how the 
“reporters” and editors reacted to world 
events. i 

Political news gave way to news con- 
cerning the preservation of the lifestyle. 
It was soon realized by the editors of the 
U.P.S. papers that this meant a return to 
political news and perhaps there will 
soon be another realization that there is 
no political or educational value in the 
reading of tirades and epithets. 

The first person recounung of world 
events that used to be considered the ex- 
clusive domain of the straight press was 
the final statement that subjective report- 
ing of all events is the only honest ap- 
proach to the news. l 

This was a statement of @efeat. The 
editors believed in “there is no success 
like failure . . . ,” but they forgot about 
the second part of that couplet, “and that 
failure is no success at all.” B.D.) 

MANY UNDERGROUND PAPERS 
have become as revolutionary in style 
as the Daily World or the Daily News 
is the same. 


TE tess important story ana then a Tittle less 


Intertype Corporation 


AMERICANS REGARD CENSORSHIP AS A FORM OF TYRANNY 


The tradition of a free press unhampered by government eensorskip was written into our Con- 
stitution as a safeguard against despotic rule. In such measure as censorship exists; democracy 


ceases to exist. 


do? A research scientist may have no say 
in what he creates or how his creations are 


used. His knowledge and labor are exploited 
because he needs to eat. This same man 
may have been admitted to a university 
sciencedept which excludes women, but 


what has he gained? 


Because the media tell men that they should 


liberation! 


In reality the liberation of women will 
mean for men the emergence of human 
values and an end to the degradation and 
economic exploitation that is going on now 
all over the world. It will be human 


- Suzanne Dybek 


control women and that they. are better than 
women, it follows that women are inferior and 
need to be controlled. That is why women are 
on the offensive now. But this fact does 

not presuppose men to be on the defensive, 
but rather the ruling class, because we 
threaten to destroy certain economic 
essentials. Women provide a large and 

easily manipulated work force and perform 


necessary domestic duties for men who 
constitute the majority of workers, 


important story and on and ou until the 
paper is a A.P. and U.P.I. fillers, 
advertisements, cooking recipes, ; 
a T.V. listings. 223 
e find this same boring'approach in 
the Record. On the front page is the big 
obscure story about adcil, Dixon or the 
New proposai. Below that or to the side 
is a personal opinion from a personal re- 
porter and then a picture sure to bring a 
smiile. Nifty, isn’t it? 
_On the following pages are stories 
about organizational goings-on, personali- 
ties, events of the week, a poem or maybe 
a story, more pictures, credits, dogma and 
reviews. In the editing and layout of the 
Record, “the big stories” come first to 
the exclusion of everything else. 


If there is a toss-up between a poem 
and a new report from the faculty senate, 
guess which comes first? I am not saying 
the poem is a more important “piece” of 
news, but I question the assumption that 
it is always the other way around. 

ALL PAPERS that I’ve seen with the 
exception of an old copy of the S. F. Ora- 
cle played the game of symbols and im- 
portance. What I would like to see in the 
Record and in all newspapers is a phe- 
nomenological journalism. The news- 
paper must record the facts without the 
writer adding significance or symbology 
or the editor subjectively placing this arti- 
cle first, then this second. 

I would like to see a front page of ad- 
vertisement and soup recipes and then 
somewhere buried on page 7, there would 
be a 12 line one column story about the 
school being bankrupt and how members 
of ra administration signed a hari-kari 
pact. 

I don’t think the Record staff will take 
my. advice because I don’t think most 
antiochians would like it but I do believe 
it would work. I think that this method 
of reporting—i.e., only the bare facts— 
does tell the story. The most “insignifi- 
cant” event if told. accurately in detail 
could reveal Antioch. “in a grain of sand 
—the universe” (Blake, I think). 

MY ARGUMENT is with the fear of 
failure. In a complex news story such 
as an adcil meeting or a bike race, there 
is little chance of completion; of getting 
down all the, details. In smaller pieces 
such as the reporting of a library rip-off, 
one can be more complete. 

What I ask for is.an attempt at com- 
pleteness in vision. A complet:ness so tc- 
tal as to condemn nothing (or everything) 
to unimportance. An attempt to try to say 
eyerething and put it everywhére. Is that 
we Much to ask? fila 


then a 
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WOMEN IN THE MEDIA 


| rushed home from work a little earlier than 
erie | thought of myself 15 years earlier, 
rushing home from school for the same 
purpose. | wanted to be on time for the 
Secret Storm on TV. 


| don't know why, 15 years ago, | rushed. . 
home to see the Secret Storm. To escape 
from high school reality is an easy and at 


least partially accurate answer. 


This time | was preparing for a workshop 
"on women in the media for the International 
Women's Day Conference in New Orleans 
March 8. Rae Matthews planned to discuss 
the women's magazines and | was going to 

talk about television. 


| propped myself up comfortably in bed 
notebook in hand. | watched the Secret 
Storm, the Edge of Night and the Guiding 
Light. All three had been on in my hig 
school days. The persons and situations had 
changed (if only slightly) but the dum dum 
dum da dramatic theme music was still there 
and so were the pictures of the dark ocean 
(symbol of both the Secret Storm and the 
Guiding Light) with its waves breaking on 
shore ot lighthouse to remind us of the 
storm within us all. 


| carefully noted the roles of the-women. On} 


the three:programs there was one doctor, one 
maid, one novelist, a clerk in a dress shop, 
the owner of the dress shop and several 
housewives. 

| classed women as housewives where their 
roles were unclear. They were seen in the | 
home cooking and cleaning up, they clearly 
weren't paid for the labor, so housewife 
seemed a fair description. 


The doctor was never seen, but she was the 
topic of discussion. It turned out that her 
husband was planning to kill her. 


The Bird cooperative is currently in the midst of an 
ongoing discussion on the relationship between the 
underground press and the advertising industry in 

this country, how that relationship should be defined, 
and whether, in fact, it should continue. In the last 
co-op meeting, the position statement of the Atlanta 
Women’s Liberation group on the elimination of male 
chauvinist advertising (i.e., ads which exploit the image 
or body of women) in the underground press was hotly 
debated and rejected as Bird policy by a vote of 10-9. 
The following article presents one of several positions 
on the question; ather views will follow in the coming 
weeks. 


In order for the underground press to remain an 
independent radical organ, insofar as possible while 
functioning within a capitalist system, it is essential 
that it break ties with the exploitative capitalists who 
are directly financing the publications, and begin 
devising other means of support. At present, the in- 
come from the exploitation of women (sex ads, bou- 
tique ads, cosmetic ads, etc.), music (record ads, band 

_ production ads, pop festival ads, etc. ), and the hip 
community (headshop ads, etc.) is financing the pro- 
duction of an organ of the radical community and 
is feeding the people who are working fulltime to 
create change in this country. 

It would be impossible to cut off all advertising 
at once and still survive, so suggested is an immediate 
“phasing out” program to begin in all underground 
papers that are concerned with changing this imper- 
ialist, racist, male supremacist society. 

Some argue that the radical press is the only al- 
ternative for certain advertisers who are not allowed 
to advertise in the bourgeois press. That is'a bullshit - 


The novelist in the next program, we 
discover hasn't really been writing her true 
feelings and longs to be taken in the arms 
of the man who tells her that her novel is 
no good, 


The clerk (rex? program) in the dress shop 
yeams for the man of her choice to ask her 
to marry him. The owner of the dress shop, 
we learn in the last scene (she'd been acting 
rather peculiar throughout the program) is 

a repressed sex crazed lunatic who after she 
sees her worker kiss a man in the shop, goes 
to another room, mumbles a few incoherent 
words, and with a knife taken out of her 
pocketbook stabs a mannequin. 


What are they trying to tell us? 


If you want to be a doctor, your husband 
might want to murder you. If you want to 


‘b2 a writer you really long for a iman to 


dominate you. And if you dare to own a 
shop, you'll end up a repressed sex fiend. 


GLAMOUR SAYS: DISCOVER 


If you don't get the point from watching 

the shows the commercials drive it home. 
Martha, the doctor, will soon be home. 

Her husband grins evilly as he thinks of 

the time when she'll be gone. Cut to 
smiling Eddie Albert giant box of BIZ in 
hand. ‘He Uemonstrates thru a washing 

test to a sceptical housewife (no dummy her, 
it has to be proved.) how BIZ does get 
clothes whiter. Life can be simple. 


The repressed sex fiend walks in on her clerk 
in the embraces of a man. She looks at them 
darkly. The clerk scurries away. The fiend 
looks at the man. He looks at her. The 
atmosphere is charged. Scum! Filth! she 
cries at him. Cut to a very close close-up 
of a dish of tomato paste. Umm so thick 

you can cut it with a knife. Delish. Shows 
happy housewife proudly carrying noodles 
and sauce into beaming husband and son. 


Get the message? 


- Darlene Fife 


NOLA EKPRESS 


(objects) we and the underground or movement 
media in the realm of Women's Liberation 


ALLTHE GIRLS 
YOU 
E 


should be discussing what actually exists - 
that is, what we, as women, are striving to 
be and the obstacles facing us. Men and 


women should be treated in the media as human 


beings who do human things. Peopleare bad 
off enough trying to fit certain images. What 
if we were all really like that? 


REMARKS mt : 
OF WOMEN IN THE MEDIA, At the 


Intemational Women's Day Conference, 


March 8. 
"What do we want the image of women to be?" 
To me a better question is, "What do we want 


to be?" 


Rather than work in terms of ideals and i images 


Buy, Sell, Don't Smel 


argument. There are other alternatives for e 
who aren’t as “‘slick” or “clean” as those who adver- 
tise in the establishment press. And to perpetuate 
images we are trying to destroy simply because the 
reader has little other opportunity for exposure is just 
bad politics. To delegitimize a phasing-out program by 
arguing that the underground press should not practice 
censorship is also a bullshit argument. Censorship in 
the underground press-already exists. No radical rag 
would print a racist ad. Or a Peace Corps or U.S. Army 
recruiting ads. Our political priorities would not allow 
us to print such ads. If we see the fight against male 
supremacy as a political priority, then we cannot ac- 
cept ads which perpetrate male supremacist attitudes. 
Ads which are exploitative of women should be imme- 
diately phased out of underground publications. 

There are two categories of ads that exploit 
women: (1) ads selling sex as a commodity, and (2) ads 
that use sex to sell a product. The first category in- 
cludes ads for prick extenders, clit ticklers, porn pic- 
tures, etc. We’ve all heard these ads described as sexually 
liberating—that the more cocks, cunts, tits and asses you 
see, the more you accept them as natural and thus the 
more liberated you are. What has to be understood by 
the men (and some women) who take this position is 
that as long as this society is based on male supremacy 
and male chauvinism, sexuality is defined in terms of 
that supremacy and chauvinism. As long as sexuality 
is couched in those terms, the sexual liberation of 
either men or women is impossible. 

Sexual liberation does not come with the oppor- 
tunity to look at a porn book and beat off. Sexual 
liberation is not achieved with gadgets and machines 
that temporarily eliminate the boredom of conventional 
sexuality. Fuck books or orgy movies will not teach’us 


and C. what we are doing to this end 
including self-criticism when we make 
mistakes and constructive discussion on how 
we can improve on what we are doing. This 
stuff will obviously include more topics 
than women's liberation. NOLA EXP. 


wa ADVERTISING & THE UNDERGROUND 


GREAT DPEcCK LED Bred 


to relate to one another in a new, equal, giving, non- 
possessive manner. The sexual diseases produced by 
our repressive society will not be cured by simply 
perpetuating the same standards and values in a more’ 
graphic or sensual way. Sexual liberation will come 
only when the dominant-passive, superior-inferior, 
cppressor-oppressed relationships between men and 
women are broken down. 

The second catégory of advertising is, perhaps, 
more dangerous than the first. Here the guise of sex- 
uality and the myth of the woman are used to sell a 
product. The woman’s body is made into an object 
and capitalized upon. The woman is told she must 
be “in,” “cool,” “sensual,” to “catch that man.” The 
ad which uses a woman to sell an unrelated product 
says to the consumer “look how cool we are... 
aren’t tits the greatest thing in the world ... . buy our 
toothpaste and you may get some.” 

For the most part the radical community has re- 
examined these values and rejected them. But the very 
fact that such ads appear in the radical media perpet- 
uates these standards and creates the contradiction in 
the mind of the unradicalized reader. 

Radical women across the country are demanding 
an end to the male supremacist attitudes and policies of 


the underground press. It is essential that these demands 


be recognized and met as a political priority, not only 
for the women who are struggling against male suprem- 
acy in this country but for the Movement as a whole. | 
Further, the elimination of male supremacist ads should 
be viewed as another step in the direction of dealing 

in a total way with the problem of advertising. It is a 
challenge to the entire radical community to see that 
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So, the non-establishment media would be 
taken up with : A. analysis of the current 
world reality, B. how we want to change it 


the underground press remains viable without the hypo- | 


crisy of its present exploitative policies. 


P. 12, —pam gwin 
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